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Campaign 
Overview



Primary Campaign Goals: 
Awareness, Engagement & Insights

U.S. Women’s Soccer and Public Good partnered during Black 
History Month and Women’s History Month to grow awareness 
of the accomplishments made by the U.S. Women’s Soccer team 
and drive engagements within our action units among non-
soccer fans. 

As secondary goals, Public Good directed traffic to the 
SheBelieves landing page to further get readers interested, 
engaged, and aware of the U.S. Women’s Soccer team and their 
mission, and also linked to the ticket sales pages for the 
SheBelieves Cup and Summit.

Relevant article Public Good U.S. Soccer Action Unit

Contextual targeting  
in moments of peak motivation 

is a unique value specific to  
Public Good campaigns.
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To gather valuable data and insights into 
peoples hearts and minds; we created the 
quiz to learn what readers know about the 
U.S. Women’s Soccer team, and the poll to 
learn more about what readers feel about the 
team. 

The Action Units also featured two actions to 
drive awareness and participation  
• Atlanta: She Believes webpage & Cup 

event page 
• Chicago: SheBelieves webpage and 

Summit event page  

Campaign Creative:  
Quiz and Poll
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Quiz

Review the live demos at: 
U.S. Soccer SheBelieves Demos

Poll

https://demo.pgs.io/2024/02/14/us-soccer-shebelieves-demos/


Campaign 
Results



Campaign Results:  
High-Performing Content
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Public Good identified unique placements across 
more than 

84,000 
motivating articles 
about diversity, equity, and inclusion,  
youth development, and female empowerment,  
effectively engaging readers who are interested in 
these topics. 



Campaign Results:  
Content Strategy Success

Diversity, Equity,  
and Inclusion

Parenting and  
Youth Development

Female  
Empowerment

Engagement  
(ER) 0.53% 0.44% 0.23%

Public Good optimized 
toward content topics that 
were most effective at 
engaging readers. 

These topics effectively 
engaged new audiences 
who are interested in DEI and 
female empowerment who 
may not be U.S. Women’s 
Soccer fans yet!
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INSIGHTS 
Overall, readers in Atlanta know more 
than readers in Chicago about both team 
facts. This may indicate opportunities for 
greater education in Chicago and audience 
capitalization in Atlanta. 
 
The top score of just 57.49% correct 
across the matrix shows room for increased 
education and awareness in both markets.

The quiz units drove the primary campaign 
goals of engagement and awareness in 
addition to giving us valuable insights into 
into how much people know about U.S. 
Women’s Soccer. 

Quiz Results:  
Drove Engagement and Awareness  
& Insights on What People Know
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Atlanta Chicago

47.47% 
answered  
correctly 

52.53% incorrectly

42.75% 
answered  
correctly 

57.25% incorrectly

57.49% 
answered  
correctly 

42.51% incorrectly

56.71% 
answered  
correctly 

43.29% incorrectly



Quiz Results:  
Performance: Engagement by Variant
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Atlanta Chicago

0.40% 0.29% 
Sunset on 3/26

0.38% 
Sunset on 4/12

0.38%

Engagement rates among the quizzes 
differed by market and creative. 
Atlantan readers engaged more with the 
quiz featuring Sophia Smith as the first 
question, while Chicagoans engaged 
more when asked first about how many 
World Cups the team has won.

INSIGHTS 
The largest engagement rate 
difference among the units was on 
quizzes leading with the Sophia 
Smith question, which scored almost 
25% higher in Atlanta than in Chicago. 
This may indicate a greater appetite for 
player stories in Atlanta.
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INSIGHTS 
Just over half of all respondents say they don’t 
watch the U.S. Women’s National Team, 
indicating that (1) the campaign reached non-
soccer fans, and (2) the team has a great 
opportunity to grow its market to new audiences. 

While results were similar, more respondents in 
Atlanta indicated that they do not watch U.S. 
Women’s Soccer games.

The poll unit drove the primary campaign goal 
of engagement and awareness  in addition to 
giving us valuable insights into how people 
feel about U.S. Women’s Soccer. We tested 
two poll variants each in Atlanta and Chicago.

Poll Results:  
Drove Engagement and Awareness  
and Insights Into How People Feel
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Why do you watch the  
U.S. Women’s National Team? Atlanta Chicago Average

I don't 54.67% 45.58% 51.23%

The games themselves 16.81% 15.49% 16.3%

The legacy of the team 13.34% 25.71% 18.02%

The players and their stories 15.18% 13.22% 14.44%



INSIGHTS 
Chicagoans engaged with units led 
by overall statistics (‘The legacy of the 
team’ poll / World Cup wins quiz). This 
may indicate promising directions for 
tailoring messaging to each market. 

The poll and quiz ER rates show a 
consistent theme: Atlantans engaged 
more with units led by individual 
achievement (‘The players and their 
stories’ poll / Sophia Smith quiz). 

.

Poll Results:  
Performance by Variant
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Atlanta Chicago

0.35% 
Sunset on 4/12

0.34% 

0.39% 0.33% 
Sunset on 3/26

Engagement rates among the polls 
differed by market and creative.
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Action Unit Results:  
Breakdown of Actions Taken

Atlanta

Cup event page (48)

SheBelieves page (45)

Chicago

Summit event page (35)

SheBelieves page (19)
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Campaign Results:  
Ongoing Optimization
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% improvement 
over course of campaign

ER +6.78%

CR +28.01%

Action Starts +19.40%

Lowest-performing units in each market  
were sunset as part of optimization.
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Campaign Results:  
Summary

14* Extra impressions above contract level are added value.

4,007,779 impressions*

84,801 articles

0.37% blended engagement rate

4,598 people who answered at least one quiz question

8,026 poll respondents

Campaign Results:  
Summary



Successes and 
Recommendations



KEY SUCCESSES

• This campaign drove engagement and awareness 
about the U.S. Women’s Soccer team. 

• Public Good’s AI-for-Good targeting effectively reached 
new audiences interested in DEI and related topics. 

• We leveraged different creative types to gain valuable 
insights about what people know and how people feel 
about U.S. Women’s Soccer.  

• We gathered significant insights and learnings about 
optimizing across creative, content topics, and publisher 
audiences to inform future campaigns.

Key Successes
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KEY SUCCESSESRecommendations

• Expand nationally from geo-targeted campaign to continue 
to drive engagement and awareness in U.S. Women’s soccer 
in addition to gathering more valuable marketing insights.  

• Continue running quiz units to further educate readers and 
get them familiar with the amazing accomplishments of the 
U.S. Women’s Soccer team. 

• Introduce new units, including the slideshow and interactive 
video, to highlight individual player’s stories and thus tell a 
story. 

• Utilize a Kantar brand study to measure awareness and 
sentiment. 
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Appendix



Call to Action

Slideshow

Quiz

Live Poll Poll

VideoVisual Quiz

Ticker
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Action Unit Types

Interact with clickable demos at Engagement Type Example Set.

https://demo.pgs.io/2022/09/06/engagement-type-example-set/


Campaign Results:  
Summary
Campaign Results:  
Quiz and Poll Results - Atlanta

Question Answered Answer Correct Count %

How many World Cups has the U.S. Women’s National Team won? 2437 1 incorrect 576 23.64%

How many World Cups has the U.S. Women's National Team won? 2437 4 correct 1389 57.00%

How many World Cups has the U.S. Women's National Team won? 2437 7 incorrect 472 19.37%

Sophia Smith is the first Black woman ever to do what? 2773 Be elected to the National Soccer Hall of Fame incorrect 103 3.71%

Sophia Smith is the first Black woman ever to do what? 2773 Be named U.S. Soccer Female Player of the Year correct 1315 47.42%

Sophia Smith is the first Black woman ever to do what? 2773 Play more than 100 international games as a goalkeeper incorrect 31 1.12%

Sophia Smith is the first Black woman ever to do what? 2773 Run the 100-meter in under 10.5 seconds incorrect 822 29.64%

Sophia Smith is the first Black woman ever to do what? 2773 Win three Grand Slam tournament titles in one season incorrect 502 18.10%

Why do you watch the U.S. National Women’s Team? Sum of answers %

I don't 2,729 54.67%

The games themselves 839 16.81%

The legacy of the team 666 13.34%

The players and their stories 758 15.18%

Grand Total 4,992 100%
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Campaign Results:  
Summary
Campaign Results:  
Quiz and Poll Results - Chicago

Question Answered Answer Correct Count %

How many World Cups has the U.S. Women’s National Team won? 2161 1 incorrect 655 30.31%

How many World Cups has the U.S. Women's National Team won? 2161 4 correct 1131 52.34%

How many World Cups has the U.S. Women's National Team won? 2161 7 incorrect 375 17.35%

Sophia Smith is the first Black woman ever to do what? 724 Be elected to the National Soccer Hall of Fame incorrect 103 14.23%

Sophia Smith is the first Black woman ever to do what? 724 Be named U.S. Soccer Female Player of the Year correct 391 54.01%

Sophia Smith is the first Black woman ever to do what? 724 Play more than 100 international games as a goalkeeper incorrect 51 7.04%

Sophia Smith is the first Black woman ever to do what? 724 Run the 100-meter in under 10.5 seconds incorrect 111 15.33%

Sophia Smith is the first Black woman ever to do what? 724 Win three Grand Slam tournament titles in one season incorrect 68 9.39%

Why do you watch the U.S. National Women’s Team? Sum of answers %

I don't 1,383 45.58%

The games themselves 470 15.49%

The legacy of the team 780 25.71%

The players and their stories 401 13.22%

Grand Total 3,034 100%
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Campaign Results:  
Summary
Campaign Results:  
Quiz and Poll Results - Cumulative

Question Answered Answer Correct Count %

How many World Cups has the U.S. Women’s National Team won? 4598 1 incorrect 1231 26.77%

How many World Cups has the U.S. Women's National Team won? 4598 4 correct 2520 54.81%

How many World Cups has the U.S. Women's National Team won? 4598 7 incorrect 847 18.42%

Sophia Smith is the first Black woman ever to do what? 3497 Be elected to the National Soccer Hall of Fame incorrect 206 5.89%

Sophia Smith is the first Black woman ever to do what? 3497 Be named U.S. Soccer Female Player of the Year correct 1706 48.78%

Sophia Smith is the first Black woman ever to do what? 3497 Play more than 100 international games as a goalkeeper incorrect 82 2.34%

Sophia Smith is the first Black woman ever to do what? 3497 Run the 100-meter in under 10.5 seconds incorrect 933 26.68%

Sophia Smith is the first Black woman ever to do what? 3497 Win three Grand Slam tournament titles in one season incorrect 570 16.30%

Why do you watch the U.S. National Women’s Team? Sum of answers %

I don't 4,112 51.23%

The games themselves 1,309 16.31%

The legacy of the team 1,446 18.02%

The players and their stories 1,159 14.44%

Grand Total 8,026 100%
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What’s Next?

Wendy Levy 
wlevy@publicgood.com 

Jessica De Marco 
jdemarco@publicgood.com 

@publicgood   •   publicgood.com


