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The North Carolina Council is The Next Generation 
of Communication
The North Carolina DHHS pioneered the most innovative communication 
engine available to the public and private sector in the country: A cutting-edge 
Creator Council that allows organizations to overcome communication 
barriers, optimize messaging strategy, and facilitate a community-based 
communication approach. Councils are always-on and the contracted 
messengers within them can be activated at the drop of a hat.

For the past 18 months, NCDHHS has deployed Council members across 
their key public health priorities:

o Mental Health: Driving awareness around the 988 National Suicide and 
Crisis Lifeline through educational content.

o Student Recruitment for Public Health Careers: Encouraging young 
adults to explore purpose-driven job opportunities within the Division of 
Public Health (DPH).

o Reproductive Care Access: Informing the reproductive age population 
about recent legislative changes to access birth control through 
pharmaceutical prescriptions.

o Respiratory Health: Encouraging residents to update COVID-19, flu, RSV, 
and other respiratory-related vaccines. 

The North Carolina Creators Council

Since the Launch of the North Carolina Creators Council in 2024:

400+ Statewide Creators have joined the Council, offering 1st-party data 
demographics on themselves and their audience.

7 Coordinated Campaigns have been completed and more are in progress.

5 Polling survey was conducted with 99+ creator responses.

“Thank you for inviting me and I 
love this initiative, especially in the 
wake of hurricane Helene it would 
be great to have more centralized 
information from [the] state and 
state agencies.”
- Morgan Conroy
Micro NC Lifestyle Creator, 
Local Audience Base: 36%+
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The Results
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The 4 council 
campaigns 

reached targeted 

3.9M+ North 

Carolinians 
multiple times 
throughout the 
past 18 months.

The council 
campaigns 
achieved an 

average 
engagement rate 

3.6x greater 

than industry 
standards.

4 coordinated 

campaigns generated  

919 pieces of 

content and shares on 
Instagram and TikTok.

67.3% of the 

messengers and 
collaborators 
identified as 
BIPOC, AAPI, 

Latino/Hispanic or 
Native American.

The North Carolina 
Creator Council 

ignited 2,441 

discussions and 
engagement.

400+ North 

Carolinians 
collaborated in a 
first-of-its-kind 

statewide public 
health network.
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Popular words in Audiences’ 

Comments

Positive Dialogues Between Creators and Audiences
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Instagram & TikTok Comment Analysis

70.3% of comments are positive 

remarks on the campaign.

58.4% of comments 

advocating the 
campaign

15.2% of comments are 
general positive remarks 

about the creators and 
featured activities

13% of comments are creators 
responding to audiences, creating a 

dialogue about the campaign

11.9% of comments were positive 

responses with emoji/GIFs 

1.5% of comments are 
negative remarks
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Community Engagement Beyond Campaigns
Creator Council discussions extended public health conversations beyond campaign content. Members shared personal experiences, discussed how health 
issues and policies affected their families and communities, exchanged local resources, and helped one another stay informed on emerging health concerns.
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2,441
Council Engagements

906
Responses on

Council Threads

412
NC Creators in the 

North Carolina 
Council

Council Statistics
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Comment Highlights
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988 Lifeline 
Awareness
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The Results | Phase 1

Campaign content 

received 10.4K+ 
engagements 

across social media 
platforms.

64.3% of the 

messengers and 
collaborators 

identified as BIPOC, 
AAPI, or 

Latino/Hispanic.

125K+
of the reached 
audience were 

Black, Hispanic and 
Native American.

15 trusted 

messengers and 

40 collaborators 
created and posted 

318 pieces of 

content on 
Instagram & TikTok 

including shares.

The campaign 
achieved an 

average 
engagement rate 

4.3x greater than 

industry standards.

52.7% of 

commenters 
expressed a 

positive sentiment 
toward the 
campaign.
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Content Overview | Phase 1 
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The Results | Phase 2

61.54% of the 

messengers and 
collaborators 

identified as BIPOC, 
AAPI, Latino/Hispanic 
or Native American.

Content received over 

7.6K+ 

engagements across 
social media 

platforms.

51.7% of the 

Reached Audience are 
Black, Hispanic, Asian 
and Native American.

9 trusted messengers 

and 27 organic 

amplifiers created and 

posted 388 pieces of 

content on Instagram 

& TikTok, including 
Shares and Reposts.

The campaign 
achieved an 

average 
engagement rate 

5.7x greater than 

industry standards!

74.6% of 

commenters 
expressed a positive 

sentiment toward the 
campaign.
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Content Overview | Phase 2
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Comment Highlights
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Audience Reach |NC Counties Ranked by Saturation of Reach

*Grey areas indicate counties not yet reached by the campaign.
**Saturation of reach is the percentage of the population reached in the county calculated by taking the known county reach of the program divided by the county population reported on the US Census data.

1 Mecklenburg

2 Wake

3 Orange

4 Durham

5 New Hanover

6 Guilford

7 Pitt

8 Buncombe

9 Halifax

10 Watauga

11 Forsyth

12 Richmond

13 Iredell

14 Rockingham

15 Carteret

16 Alamance

17 Cumberland

18 Camden

19 Franklin

20 Transylvania

21 Pender

22 Madison

23 Lee

24 Avery

25 Burke

26 Moore

27 Dare

28 Hertford

29 Union

30 Wilson

31 Gates

32 Johnston

33 Lincoln

34 Brunswick

35 Beaufort

36 Jackson

37 Scotland

38 Rowan

39 Catawba

40 Granville

41 Gaston

42 Rutherford

43 Nash

44 Pasquotank

45 Swain

46 Onslow

47 Cherokee

48 Cabarrus

49 Stokes

50 Northampton

51 Davidson

52 Hoke

53 Alexander

54 Lenoir

55 Yancey

56 Person

57 Harnett

58 Cleveland

59 Chatham

60 Craven

60 Craven

61 Randolph

62 Vance

63 Martin

64 Anson

65 Caswell

66 Wayne

67 Columbus

68 Montgomery

69 Bladen

70 Yadkin

71 Robeson

72 Henderson

73 Davie

74 McDowell

75 Edgecombe

76 Duplin

77 Haywood

78 Stanly

79 Wilkes

80 Caldwell
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Public Health 
Careers
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The Results

The content 
received over 

4.5K 
engagements 

across social media 
platforms.

The campaign 
achieved 

1.3M impressions 

and had a reach of 

881K.

The campaign 
reached 

837K 
NC audiences age 

18–24, or about 

77.7% of 
North Carolinians 

ages 18-24! 

5 trusted 

messengers posted 

112 pieces of 

content on 
Instagram & TikTok, 

including shares.

1.67K+ unique 

audiences clicked 
through to the 

NCDHHS' Division 
of Public Health’s 
official website.

The campaign had 
100% positive 

sentiment with 

64% directly 

expressing positive 
sentiment towards 

the campaign.

The council achieved an average engagement rate 3.6x 
greater than industry standards.
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Content Overview
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Comment Highlights
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Audience Reach | NC Counties Ranked by Saturation of Reach
1 Pasquotank County

2 Gates County

3 Camden County

4 Chowan County

5 Currituck County

6 Dare County

7 Hertford County

8 Perquimans County

9 Watauga County

10 Mecklenburg County

11 Richmond County

12 Burke County

13 Iredell County

14 Avery County

15 Cleveland County

16 Rowan County

17 Catawba County

18 Ashe County

19 Union County

20 Caldwell County

21 Cabarrus County

22 Gaston County

*Saturation of reach is the percentage 
of the population reached in the county 
calculated by taking the known county 
reach of the program divided by the 
county population reported on the US 
Census data.

23 Stanly County

24 Anson County

25 Lincoln County

26 Alexander County

27 Robeson County

28 Scotland County

29 Orange County

30 Wake County

31 Warren County

32 Durham County

33 Halifax County

34 Wilson County

35 Lee County

36 Vance County

37 Johnston County

38 Cumberland County

39 Franklin County

40 Wayne County

41 Hoke County

42 Chatham County

43 Granville County

44 Moore County

45 Person County

46 Edgecombe County

47 Harnett County

48 Sampson County

49 Nash County

50 Northampton County

51 Pitt County

52 Jones County

53 Craven County

54 Washington County

55 Carteret County

56 Lenoir County

57 Greene County

58 Pamlico County

59 Martin County

60 Onslow County

a Beaufort County

62 Duplin County

63 Bertie County

64 Hyde County

65 Tyrrell County

66 Madison County

67 Buncombe County

68 Polk County

69 Swain County

70 Macon County

71 Mitchell County

72 Jackson County

73 Henderson County

74 Rutherford County

75 Yancey County

76 Haywood County

77 Mcdowell County

78 Transylvania County

79 Graham County

80 Forsyth County

81 Alamance County

82 Guilford County

83 Yadkin County

84 Stokes County

85 Montgomery County

86 Wilkes County

87 Davie County

88 Davidson County

89 Rockingham County

90 Randolph County

91 Surry County

92 Alleghany County

93 Caswell County

94 New Hanover County

95 Columbus County

96 Brunswick County

97 Bladen County

98 Pender County

99 Cherokee County

100 Clay County
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Reproductive 
Care Access
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The Results

Content had over 

2.3M views across 

social media 
platforms.

The campaign 
reached over 

1M women of 

reproductive age 
(18 - 44) in North 

Carolina.

Over 2.9K 
audiences clicked 

through to the 
website for more 

pharmacy 
information.

6 trusted 
messengers 

created and posted 

124 pieces of 
content on 

Instagram & TikTok, 
including shares.

100% of 

commenters 
expressed positive 

sentiment, including 

73.8% who were 

specifically positive 
about the campaign 

message.

Content received 

over 5.3K 

engagements 
across social media 

platforms.
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Content Overview
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Comment Highlights
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Audience Reach | NC Counties Ranked by Saturation of Reach

*Saturation of reach is the percentage of the 
population reached in the county 
calculated by taking the known county 
reach of the program divided by the county 
population reported on the US Census data.

1 Mecklenburg County

2 Burke County

3 Richmond County

4 Watauga County

5 Avery County

6 Iredell County

7 Catawba County

8 Rowan County

9 Union County

10 Caldwell County

11 Lincoln County

12 Cleveland County

13 Guilford County

14 Gaston County

15 Anson County

16 Ashe County

17 Alexander County

18 Stanly County

19 Cabarrus County

20 Scotland County

21 Robeson County

22 Orange County

23 Rockingham County

24 New Hanover County

25 Wake County

26 Durham County

27 Forsyth County

28 Caswell County

29 Yadkin County

30 Alamance County

31 Randolph County

32 Cumberland County

33 Davidson County

34 Alleghany County

35 Montgomery County

36 Davie County

37 Wilkes County

38 Surry County

39 Stokes County

40 Hoke County

41 Granville County

42 Jones County

43 Johnston County

44 Lee County

45 Moore County

46 Halifax County

47 Wayne County

48 Wilson County

49 Northampton County

50 Warren County

51 Person County

52 Vance County

53 Sampson County

54 Franklin County

55 Chatham County

56 Nash County

57 Harnett County

58 Edgecombe County

59 Pitt County

60 Beaufort County

61 Onslow County

62 Tyrrell County

63 Bertie County

64 Greene County

65 Martin County

66 Duplin County

67 Hyde County

68 Washington County

69 Pamlico County

70 Lenoir County

71 Craven County

72 Carteret County

73 Pender County

74 Columbus County

75 Swain County

76 Brunswick County

77 Bladen County

78 Buncombe County

91 Transylvania County

92 Haywood County

93 Perquimans County

94 Dare County

95 Gates County

96 Camden County

97 Chowan County

98 Currituck County

99 Cherokee County

100 Clay County

79 Madison County

80 Pasquotank County

81 McDowell County

82 Hertford County

83 Rutherford County

84 Macon County

85 Jackson County

86 Henderson County

87 Graham County

88 Mitchell County

89 Yancey County

90 Polk County
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Respiratory Health
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The Results

63.7% of the 

messengers and 
collaborators 

identified as BIPOC, 
AAPI, Hispanic or 
Native American.

Content received 

over 5.4K 
engagements across 

social media 
platforms.

The campaign 
reached over 

130.7K North 

Carolinians, 

including 67.6K 
Asians, Black, 

Hispanic or Native 
Americans in NC.

11 trusted messengers 

and 20 organic 

amplifiers, created and 

posted 295 pieces of 

content including 
shares and reposts.

The campaign 
achieved an average 

engagement 2x 
greater than industry 

standards! 

97.7% of non-

creator comments 
expressed a positive 

sentiment toward 
the campaign.
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Content Overview
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Comment Highlights
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Audience Reach |NC Counties Ranked by Saturation of Reach

* Grey areas indicate counties not 
yet reached by the campaign.

* * Saturation of reach is the 
percentage of the population 
reached in the county calculated by 
taking the known county reach of 
the program divided by the county 
population reported on the US 
Census data.

1 Wake 

2 Mecklenburg 

3 Durham 

4 Orange 

5 Guilford 

6 New Hanover 

7 Forsyth 

8 Buncombe 

9 Cumberland 

10 Pitt 

11 Alamance 

12 Johnston 

13 Iredell 

14 Watauga 

15 Union 

16 Rockingham 

17 Burke 

18 Onslow 

19 Moore 

20 Cabarrus 

21 Lee 

22 Brunswick 

23 Carteret 

24 Catawba 

25 Halifax 

26 Randolph 

27 Rowan 

28 Nash 

29 Gaston 

30 Pender 

31 Wilson 

32 Franklin 

33 Craven 

34 Chatham 

35 Davidson 

36 Lincoln 

37 Beaufort 

38 Granville 

39 Wayne 

40 Jackson 

41 Harnett 

42 Transylvania 

43 Scotland 

44 Hoke 

45 Robeson 

46 Henderson 

47 Madison 

48 Cleveland 

49 Rutherford 

50 Pasquotank 

51 Vance 

52 Richmond 

53 Davie 

54 Haywood 

55 Ashe 

56 Anson 

57 Chowan 

58 Warren 

59 Currituck 

60 Surry 

61 Cherokee 

62 Swain 

63 Yadkin 

74 Alexander 

75 Northampton 

76 Lenoir 

77 Stokes 

78 Mitchell 

64 Avery 

65 Caldwell 

66 McDowell 

67 Caswell 

68 Hertford 

69 Dare 

70 Bladen 

71 Person 

72 Wilkes 

73 Columbus 


