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A purpose-driven campaign helping employers better 
understand and support special needs caregivers.
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Special needs caregiving is not typical caregiving.  
For employees caring for children or adults with lifelong 
developmental, intellectual, or chronic conditions, 
caregiving is often more intense, more financially 
disruptive, and more enduring than employers realize.

Yet these caregivers remain under-recognized in many 
employer support strategies.

New York Life Group Benefit Solutions created a research-
backed, human-centered awareness campaign to help 
employers better understand these realities and connect 
awareness to practical workplace support.

By combining proprietary research, caregiver storytelling, 
and actionable resources, the campaign moved employers 
from awareness to understanding to action.

Making Special Needs Caregiving 
More Visible at Work
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Campaign Overview  
& Strategic Approach
The Challenge
Caregiving is now a major workforce issue, but special-needs 
caregivers remain largely invisible in employer benefit strategies.

Core Insight
Special-needs caregivers need more than empathy; they need 
benefits, leave support, and wellbeing resources designed for 
sustained, high-intensity caregiving realities.

Objective
Help employers better understand the often-overlooked  
realities of special needs caregiving and show how benefits,  
leave strategies, and workplace resources can play a more 
meaningful role in supporting caregiving employees.

Approach
To address a gap in research on the benefit needs of special needs 
caregivers, NYL GBS partnered with Morning Consult to develop 
proprietary insights on this underserved workforce segment.  
Those findings informed a research-driven, interactive, multi-
channel storytelling experience.

Audience
	› Employers and HR leaders
	› Benefits consultants and brokers
	› Employees caring for loved ones with special needs

Integrated Campaign Ecosystem

Email

Caregiving  
Insights

Increasing  
caregiver visibility 

and employer  
action

Educational  
Infographic 

Flyers

Caregiving 
Resource Center 

Website Page 

Podcast

Caregiver 
Testimonial  

Video Series

LinkedIn  
Social Media 

Research Hub 
Landing Page
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Bringing the Campaign to Life
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Objective 
Bring the realities of special needs 
caregiving to life through candid  
caregiver testimonials.

Execution 
A three-part testimonial series tells 
the authentic story of a New York Life 
employee and her family, revealing 
the day-to-day realities behind the 
data. Shot on location and grounded 
in candid interviews, the videos 
added emotional credibility to the 
campaign and made the case for 
employer support more immediate 
and memorable.

These stories made the research 
more human, helping employers see 
the real people behind caregiving 
data and the workplace support that 
can make a difference.

Caregiver  
Testimonial 
Video Series

From Worry to Wonder — The Heart of Caregiving
A caregiver’s journey from uncertainty to independence.

A Lifetime of Love — One Family’s Caregiving Journey
A family’s experience navigating autism and lifelong caregiving.

The Workplace That Makes Special Needs Care Possible
How employer support helps caregivers balance work and care.

https://players.brightcove.net/75123740001/default_default/index.html?videoId=6384801103112
https://players.brightcove.net/75123740001/default_default/index.html?videoId=6384801398112
https://players.brightcove.net/75123740001/default_default/index.html?videoId=6384801888112
https://players.brightcove.net/75123740001/default_default/index.html?videoId=6384801888112
https://players.brightcove.net/75123740001/default_default/index.html?videoId=6384801398112
https://players.brightcove.net/75123740001/default_default/index.html?videoId=6384801103112
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Objective 
Translate proprietary research and 
caregiver experiences into an engaging 
digital experience that helps employers 
better understand and respond to the 
realities of special needs caregiving.

Execution 
A thoughtfully designed experience 
combined video storytelling, digestible 
infographic insights, and intuitive 
design to make complex caregiving 
realities accessible and actionable for 
employers to learn more.

Research Hub 
Landing Page

View online

https://view.ceros.com/newyorklife-group-benefit-solutions/special-needs-caregivers/p/1
https://view.ceros.com/newyorklife-group-benefit-solutions/special-needs-caregivers/p/1
https://view.ceros.com/newyorklife-group-benefit-solutions/special-needs-caregivers/p/1
https://view.ceros.com/newyorklife-group-benefit-solutions/special-needs-caregivers/p/1


NYL GBS MARKETING | SPECIAL NEEDS CAREGIVER AWARENESS CAMPAIGN
JUNE 2026

Objective 
Create an evergreen destination 
on our corporate website where 
employers could move from campaign 
awareness to practical support.

Execution 
The Caregiving Resource Center  
was designed to help employers 
better understand and showcase  
the value-added services included 
in their NYL GBS coverage. It also 
offered resources employers could 
share with caregiving employees  
to reinforce the value of those 
benefits and demonstrate support.

Caregiving  
Resource Center 
Website Page

View online

https://www.newyorklife.com/group-benefit-solutions/employers/caregivers-special-needs
https://view.ceros.com/newyorklife-group-benefit-solutions/special-needs-caregivers/p/1
https://www.newyorklife.com/group-benefit-solutions/employers/caregivers-special-needs
https://www.newyorklife.com/group-benefit-solutions/employers/caregivers-special-needs
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Objective 
Translate campaign insights into visually 
engaging resources, tips, and strategies  
for caregivers and employers.

Execution 
Two infographic-style flyers translated 
campaign insights into concise, accessible 
formats. One provided practical guidance 
for caregivers navigating the challenges 
of supporting a loved one with special 
needs, while the other offered employers 
actionable strategies for better supporting 
caregiving employees in the workplace. 

Educational  
Infographic 
Flyers

Putting Benefits To Work For PeopleSM

Caring for a child  
with special needs? 
These 10 tips can help.

Caring for a child with special needs comes with unique challenges, but you’re 
not alone. These tips may help you navigate your journey while maintaining 
balance and well-being.

REMEMBER

Support is available—lean on your community, workplace 
resources, and qualified professionals

1 Prioritize self-care
Taking care of yourself isn’t selfish—it’s essential. 
Make time for rest, exercise, and moments of 
relaxation to maintain your physical and emotional 
well-being.

2 Build a support network
Connect with other caregivers, support groups, or 
online communities to share experiences, advice, 
and encouragement. Be intentional in building your 
support system.

3 Stay organized
Keep important medical records, therapy 
schedules, and school plans in one place. 
Digital apps or planners can help you manage 
appointments and documentation more efficiently.

4 Advocate for your child
You are your child’s biggest champion. Learn 
about their rights, available resources, and how to 
effectively communicate with schools, healthcare 
providers, and support organizations.

5 Take advantage of 
workplace benefits
Your employer may offer flexible work 
arrangements, caregiver support programs, and 
employee assistance plans that include financial 
wellbeing. Explore what’s available to help you 
balance work and caregiving.

6 Plan for the future
Consider the financial needs of your child in 
the future. Consult an attorney about a special 
needs trust and whether it is appropriate for 
your situation. Taking steps today can help 
provide stability and protection in the event of 
unexpected life changes.

7 Communicate with your employer
Open conversations with your employer about 
your caregiving responsibilities can help create a 
more flexible and supportive work environment.

8 Seek professional guidance
Don’t hesitate to consult with professionals, from 
occupational therapists to financial advisors, who 
can provide expert support tailored to your and 
your child’s needs.

9 Practice stress management
Find what helps you decompress—whether 
it’s mindfulness, deep breathing, or a favorite 
hobby—to manage stress and maintain resilience.

10 Celebrate small wins
Every milestone, no matter how small, is a victory. 
Recognizing progress can help you stay positive and 
motivated throughout your caregiving journey.

You’re doing an incredible job
The right support and resources can make all the difference—reach out to available 
programs and services to help you along the way.

This material is provided for informational/educational purposes only. It is not medical/clinical advice.

New York Life Group Benefit Solutions products and services are provided by Life Insurance Company of North America, New York Life Group Insurance 
Company of NY, and New York Life Insurance and Annuity Corporation, subsidiaries of New York Life Insurance Company. Life Insurance Company of 
North America is not authorized in NY and does not conduct business in NY.

New York Life Insurance Company, 51 Madison Avenue, New York, NY 10010 
© 2025, New York Life Insurance Company. All rights reserved. NEW YORK LIFE, and the NEW YORK LIFE Box Logo are trademarks of New York Life 
Insurance Company.
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Putting Benefits To Work For PeopleSM

ways to care for 
caregivers in your 
organization

According to the latest NAC/AARP study, caregiving touches nearly every workplace. With 63 million Americans providing 
unpaid care—and 70% balancing those responsibilities with employment—employers can’t afford to overlook this reality. 
Supporting caregivers isn’t only compassionate; it’s a business strategy that strengthens retention, resilience, and productivity.

Recognize and identify caregivers in your workforce
How you could help: Conduct annual surveys of your employees to assess their benefits needs, 
which includes questions around caregiving responsibilities. This will provide a better sense 
of how many caregivers are in your organization. Also, consider additional training for people 
managers relating to common caregiver needs and how to best support those employees.

Why it matters: With 63 million Americans now in caregiving roles and 70% of them employed, 
acknowledging this reality is the first step to providing meaningful support.

1
Offer flexible work arrangements
How you could help: Provide flexible scheduling, remote work options, and consider organizing 
caregiver resource sessions to help employees access training and support services.

Why it matters: Caregivers dedicate an average of 27 hours per week to care tasks, 
making workplace flexibility essential for managing dual responsibilities.

2
3 Provide financial wellness support

How you could help: Introduce employee assistance programs (EAPs), offer stipends for caregiving 
expenses, or provide subsidies for medical supplies, transportation, or home care services.

Why it matters: Nearly half of caregivers experience negative financial impacts, with one-third 
stopping their savings entirely.

Prioritize mental health resources
How you could help: Promote mental health counseling services, create peer support groups, 
and normalize caregiving conversations through wellness webinars and caregiving networks.

Why it matters: 64% of caregivers experience moderate to high emotional stress, reporting 
an average of 7 mentally unhealthy days each month.4
Create empowering caregiver policies
How you could help: Implement dedicated caregiver leave policies, incorporate caregiving 
support into onboarding, and maintain ongoing dialogue about how caregiving intersects 
with work responsibilities.

Why it matters: While 51% of caregivers find purpose in their role, 56% felt they had no choice, 
leading to isolation and poorer health outcomes when not properly supported.

5

Source: AARP and National Alliance for Caregiving. Caregiving in the US 2025. Washington, DC: AARP. July 2025. https://doi.org/10.26419/ppi.00373.001
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Insurance Company.
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Learn more about how to support caregivers 
in your workplace by visiting us online.

View online View online

https://www.newyorklife.com/assets/gbs/pdf/Tips-For-Special-Needs-Caregivers.pdf
https://www.newyorklife.com/assets/gbs/pdf/5-ways-to-care-for-caregivers.pdf
https://www.newyorklife.com/assets/gbs/pdf/Tips-For-Special-Needs-Caregivers.pdf
https://www.newyorklife.com/assets/gbs/pdf/5-ways-to-care-for-caregivers.pdf
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Objective 
Amplify the campaign conversation 
through NYL GBS thought leadership 
featuring employee insights and 
industry discussion.

Execution 
Through a sponsored content 
partnership with Employee Benefit 
News, NYL GBS shaped the podcast 
topic, strategically selected the 
employee speakers, and helped guide 
the interview questions and final edit 
to align the conversation with the 
campaign’s key themes. Featuring 
the honest, personal stories of two 
employees balancing work while 
caring for children with special 
needs, the podcast brought a human 
dimension to the issue, helping 
employers better understand the  
real need for support. 

Thought  
Leadership 
Podcast

Listen online

https://www.benefitnews.com/podcast/supporting-the-strong-caregiver-how-employers-can-bring-balance-to-the-workplace
https://www.benefitnews.com/podcast/supporting-the-strong-caregiver-how-employers-can-bring-balance-to-the-workplace
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Objective 
Extend campaign reach with 
proprietary caregiver insights and 
drive employers and brokers to the 
research hub, resource center,  
and thought-leadership content.

Execution 
LinkedIn posts translated key 
findings into concise, high-visibility 
social content, using statistics, 
solutions framing, and partner 
content to sustain momentum and 
direct audiences deeper into the 
campaign ecosystem. 

LinkedIn 
Social Media

View online

View online

View online

https://www.linkedin.com/posts/new-york-life-group-benefit-solutions_were-proud-to-have-partnered-with-employee-activity-7426648583304548352-PAVc?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMRBJkBP--lFAJkGr0g_3NoA9co3V3nifU
https://www.linkedin.com/posts/new-york-life-group-benefit-solutions_were-proud-to-have-partnered-with-employee-activity-7426648583304548352-PAVc?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMRBJkBP--lFAJkGr0g_3NoA9co3V3nifU
https://www.linkedin.com/posts/new-york-life-group-benefit-solutions_financial-stress-is-the-norm-for-caregivers-activity-7396925244504055808-X6by?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMRBJkBP--lFAJkGr0g_3NoA9co3V3nifU
https://www.linkedin.com/posts/new-york-life-group-benefit-solutions_financial-stress-is-the-norm-for-caregivers-activity-7396925244504055808-X6by?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMRBJkBP--lFAJkGr0g_3NoA9co3V3nifU
https://www.linkedin.com/posts/new-york-life-group-benefit-solutions_new-study-shows-that-special-needs-caregivers-activity-7394388515775516672-wN7Y/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMRBJkBP--lFAJkGr0g_3NoA9co3V3nifU
https://www.linkedin.com/posts/new-york-life-group-benefit-solutions_new-study-shows-that-special-needs-caregivers-activity-7394388515775516672-wN7Y?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMRBJkBP--lFAJkGr0g_3NoA9co3V3nifU
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View onlineView onlineView online

LinkedIn  
Social Media  
(Continued)

https://www.linkedin.com/posts/new-york-life-group-benefit-solutions_caregiving-is-purpose-filled-and-deeply-personal-activity-7416497959216930816-ErdJ/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMRBJkBP--lFAJkGr0g_3NoA9co3V3nifU
https://www.linkedin.com/posts/new-york-life-group-benefit-solutions_caregiving-is-purpose-filled-and-deeply-personal-activity-7416497959216930816-ErdJ/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMRBJkBP--lFAJkGr0g_3NoA9co3V3nifU
https://www.linkedin.com/posts/new-york-life-group-benefit-solutions_when-employees-care-for-someone-with-special-activity-7407796959131901952-C2dc/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMRBJkBP--lFAJkGr0g_3NoA9co3V3nifU
https://www.linkedin.com/posts/new-york-life-group-benefit-solutions_when-employees-care-for-someone-with-special-activity-7407796959131901952-C2dc/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMRBJkBP--lFAJkGr0g_3NoA9co3V3nifU
https://www.linkedin.com/posts/new-york-life-group-benefit-solutions_research-shows-that-68-of-special-needs-activity-7402361044251348992--yay/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMRBJkBP--lFAJkGr0g_3NoA9co3V3nifU
https://www.linkedin.com/posts/new-york-life-group-benefit-solutions_research-shows-that-68-of-special-needs-activity-7402361044251348992--yay/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMRBJkBP--lFAJkGr0g_3NoA9co3V3nifU


NYL GBS MARKETING | SPECIAL NEEDS CAREGIVER AWARENESS CAMPAIGN
JUNE 2026

Objective 
Deliver compelling, targeted campaign 
messaging that resonates with employer 
audiences and motivates them to engage, 
explore further, and take the next step 
toward meaningful action.

Execution 
Email outreach introduced the campaign 
with a responsive design and clean, 
scannable content, making it easy for 
recipients to quickly understand and 
navigate to the research hub and  
caregiver resources. 

Email Putting Bene�ts To Work For PeopleSM

Special needs caregivers
face greater strain —
but bring unmatched
commitment

A recent New York Life Group Bene�t Solutions study of 
caregivers of special needs dependents sheds light on 
their everyday realities.

Learn more

Their caregiving journeys are often more intense, longer lasting, and emotionally 
demanding―but they bring exceptional resilience, resourcefulness, and 
dedication to everything they do. These qualities make them not only remarkable 
caregivers, but also invaluable employees who strengthen any organization.

Here are some key findings on the challenges they face:

• The financial strain is real. Many caregivers struggle to keep up with basic    
   expenses and delay bills or dip into savings to make ends meet.

• Their careers and well-being take a hit. Most caregivers say their
    responsibilities affect their ability to work or advance, and many report 
    burnout, anxiety, or depression.

• Support exists, but not for everyone. While most know about workplace 
   caregiving benefits, one in three say their employer doesn’t offer any
   resources at all.

Wondering what this means for your organization?

Take a quick look at our survey highlights and see how you can turn insight into 
action―creating a workplace where caregivers, and your culture, can thrive

Looking for more insights and resources?

Your company already has caregiver-supportive features built into your absence, 
ife, or voluntary benefits with us. Visit our Caregiving Resource Center to see how
theywork together to support your workforce.

Learn more

Putting Bene�ts To Work For PeopleSM

Special needs caregivers
face greater strain —
but bring unmatched
commitment

A recent New York Life Group Bene�t 
Solutions study of caregivers of special 
needs dependents sheds light on their 
everyday realities.

Learn more

Their caregiving journeys are often more intense, longer 
lasting, and emotionally demanding―but they bring 
exceptional resilience, resourcefulness, and dedication 
to everything they do. These qualities make them not 
only remarkable caregivers, but also invaluable 
employees who strengthen any organization.

Here are some key findings on the challenges they face:
a
• The financial strain is real. Many caregivers struggle to 
keep      
    up with basic expenses and delay bills or dip into 
savings to 
    make ends meet.

• Their careers and well-being take a hit. Most
    caregivers say their responsibilities affect their
    ability to work or advance, and many report burnout,    
    anxiety, or depression.

• Support exists, but not for everyone. While most know 
about 
   workplace caregiving benefits, one in three say their 
employer 
   doesn’t offer any resources at all.

Wondering what this means for your organization?

Take a quick look at our survey highlights and see how 
you can turn insight into action―creating a workplace 
where caregivers, and your culture, can thrive
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Results & Impact
	› Elevated awareness of the unique challenges 
faced by special needs caregivers

	› Helped employers better understand how 
benefits, leave strategies, and workplace 
resources can support caregiving employees

	› Delivered educational content through a 
connected, multi-channel campaign ecosystem

	› Expanded the conversation through human 
storytelling, industry media partnerships,  
and thought leadership

	› Delivered above-benchmark engagement 
across channels, including an 84% average 
video completion rate, a 29% client email open 
rate, a 5.6% client email click-through rate,  
and a 9% LinkedIn engagement rate

By combining proprietary insight, human 
storytelling, and practical support resources, 
the campaign helped make the realities of 
special needs caregiving more visible and 
gave employers a clearer path to respond.


