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As more than 20 states ban or severely restrict
abortion and deep cuts to U.S. foreign aid
shutter clinics worldwide, millions are being
denied essential sexual and reproductive health
care, from birth control and menstrual health
services to protections against sexual violence.

Fenton partnered with PAI to launch Freedom
Starts with Her, a global movement to stand
with women and girls everywhere, defend their
right to make decisions about their bodies and
futures, and advance a world where freedom is
the standard, not the exception. The campaign
centers the transformative impact women and
girls have on their communities when they are
empowered with the power to choose.
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Freedom Starts With Her: An Advocacy Primer

PAI developed a suite of
print materials rooted in the
campaign’s core messaging
to support city-level
activations and donor
outreach. The advocacy
primer was designed to give
event attendees a concise
overview of the campaign'’s
mission and a clear call to
action, while the postcard
mailer engaged existing
stakeholders and attracted
new donors to the cause.

The U.S. Role in Reproductive Health: Power, Progress, and Setbacks

Solutions Worth Fighting For

Join us to stand with women and
girls, raise your voice, and help
build a world where freedom is not
the exception, but the standard.




SOCIAL MEDIA GRAPHICS

PAI P
60 e

1 the Freedom Starts With Her Youth Institute for

vancing the fight for

munity action subgrant

FREE’ADI%M Youth Institute for
WI?H HE: Reproductlve nghts

Washington, DC | July 8 - 16, 2026
Apply by June 3, 2026

Reactions

gs0@@ -

PAl PAI

“This International

FREEDOM
STARTS
WITH HER

Reactions

&s @ ;“E"c‘ ‘56

(2 FREEDOMSTARTSWITHHER.ORG

FREEDOM
STARTS
WITH HER

Freedom Starts W 29w
© Watch fullreel >

(e

o

To reach young adults, a key
audience of the campaign, '
we met them where they
are: on social media. We
designed social media
content that was vibrant,
engaging, and energizing.
We kept messaging concise
and chose imagery that not
only resonated with our
target audience, but
represented the women and
girls who are a part of this
campaign.



CAMPAIGN VIDEO

The launch video was designed to be
engaging, emotion evoking, and accessible
to a general audience. Using stark imagery
that gives way to warmth and hope, it is
meant to mirror the campaign's tone: urgent
but empowering. The goal was to move
viewers from awareness to action, making
the campaign feel personal and the fight
feel winnable.



https://next.frame.io/share/90d56f45-7d3a-4fbb-8cda-9acb0b4a7c63/view/b37d3c86-8542-4965-a496-9d0c4fed2bd7
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The campaign landing page was designed to
be visually bold and engaging as a reflection
of the campaign's creative identity. Easy to
navigate and accessible to a general
audience, the site serves as a one-stop hub
for the campaign’s overview, educational
resources, advocacy tools, and direct

calls to action.



https://solutions.endhomelessness.org/
https://www.freedomstartswithher.org/

CAMPAIGN MERCH
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The Freedom Starts with Her
merch gives supporters a tangible
way to carry the campaign into
their communities. Featuring the
campaign's bold creative identity,
each piece is designed to spark

FREEDOM conversation and show solidarity.
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MEDIA HIT SAMPLES

At a moment when reproductive rights are
under attack and the news cycle moves fast,
earned media was a critical tool for making
Freedom Starts with Her feel immediate and
relevant to a broad audience. PAl actively
pitched the campaign to reporters, wove its
messaging into every media opportunity. PAl's
CEO championed the campaign in every
interview, connecting Freedom Starts With Her
to the broader news cycle and making the
case for why these issues are urgent right now.

Deployed as an ongoing storytelling tool rather
than a standalone announcement, the
campaign will extend this outreach locally as
city-level activations roll out this summer,
bringing the story directly to regional
audiences closest to the fight.
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How US Policy Is
Killing Women
Worldwide

What really inspired this campaign
was the voices of young people. A
moment where this really came to a
head for me was during one of my
university presentations. A student
said: "You know, the things that PAI
has been doing for decades abroad,
building coalitions, supporting youth
advocates, ensuring that young
people know the tools available to
speak truth to power, ask questions,
and inform national policy... Could you
help us do that here?"

- Nabeeha

Click Here

Inside Philanthropy

Melinda French Gates’
Open Call Provides
Vital Resources,
Signals Evolving
Giving

“It was like a light bulb went off for
me,” she said. “| realized this next
generation has never had to do that,
because they were not in a time of
crisis where their reproductive rights
were essentially on a path to be
completely erased and dismantled. |
realized that this is something young
people in the United States can be
learning from our youth networks
across Africa, across Latin America,
and across Asia.”

Click Here



https://www.insidephilanthropy.com/home/melinda-french-gates-open-call-provides-vital-resources-signals-evolving-giving
https://www.insidephilanthropy.com/home/melinda-french-gates-open-call-provides-vital-resources-signals-evolving-giving

