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Real Change, Not Pocket Change emerged from an 
iterative naming and message-testing process, 
rising to the top for its ability to capture growing 
public frustration with an economy that asks more 
and delivers less. 

Centered on core concerns like wages, housing, 
and health care, the campaign draws a clear 
contrast between performative politics and real 
progress, positioning economic justice as a 
defining issue heading into the 2026 election and 
a powerful call to vote for something that delivers 
tangible change.



The launch video puts Real 
Change, Not Pocket Change into 
motion. Stark imagery of piggy 
banks and spare change gives 
way to the campaign’s bold 
message and wordmark, setting 
the tone for everything that 
follows: direct, urgent and built to 
be shared in under a minute.

CAMPAIGN 
VIDE0

Click the play button or here to play animation

Click the play button or 
here to play Launch Reel

https://drive.google.com/file/d/142iD0hjhaHu5k9fTqt_to4O7ag6rngSB/view?usp=sharing
https://drive.google.com/file/d/142iD0hjhaHu5k9fTqt_to4O7ag6rngSB/view?usp=sharing
https://f.io/llLGnWIH
https://f.io/llLGnWIH
https://drive.google.com/file/d/142iD0hjhaHu5k9fTqt_to4O7ag6rngSB/view?usp=sharing
https://f.io/llLGnWIH


State Tables and partners 
made Real Change, Not 
Pocket Change their own, 
adapting core messages 
into local calls to action.

Coalitions like Michigan 
Voices folded the campaign 
directly into their own 
turnout content for No 
Kings Day on October 18th, 
proof the message was 
built to travel.

SOCIAL MEDIA



Digital ads carried the 
campaign’s sharpest 
contrasts straight to the 
communities feeling the 
squeeze. 

Better wages instead of 
corporate bonuses, 
affordable housing instead of 
investor profits, food on the 
table instead of billionaire tax 
breaks. Each ad paired a clear 
ask with a clear culprit, driving 
people straight to the 
campaign website.

BANNER ADS



PROTEST POSTERS

Real Change, Not Pocket Change was built to live on 
the street as much as on a screen. Protest signage 
gave organizers and rally goers a shared visual 
language, from healthcare and housing to the 
campaign's core wordmark, so every local fight 
spoke with one voice.

PROTEST SIGNS



Wearable merch turned 
supporters into walking 
billboards, with each design 
carrying one of the 
campaign’s core demands.

MERCH



Stickers gave the 
campaign’s identity, from 
the piggy bank icon to 
the bold Real Change 
wordmark, a way to travel 
anywhere a laptop, water 
bottle or picket sign 
could go.

STICKERS



The campaign’s digital home gives the network a single 
hub to point supporters toward, pairing the campaign’s 
bold identity with clear paths to join state campaigns and 
see the art behind the movement.

Homepage Campaign Page

statevoices.org/real-change/ 

CAMPAIGN WEBSITE

https://solutions.endhomelessness.org/
https://www.statevoices.org/real-change/


Real Change, Not Pocket Change moved off 
the page and into the real world, showing up at 
rallies from Seattle to New York and in the hands 
of State Table leaders driving real organizing on 
the ground. This is a movement built by the 
people closest to the pain.



State Voices President and CEO Alexis 
Anderson-Reed put the campaign’s 
stakes in her own words, naming who’s 
responsible for the squeeze and what 
working people deserve instead.

“
A WORD FROM OUR 
PRESIDENT AND CEO
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