WE TURNED A MILLION
SCATTERED MOMENTS
OF "THAT'S NOT VERY R
SMART" INTO A SINGLE,

IDENTIFIABLE PROBLEM:
SAFE-ISH. '

By giving this cultural
blind spot a name, we
made a universal feeling
of unease tangible

and immediate.
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THEY DEFENDED THE
ENDZONE THEIR WHOLE
CAREER. BUT AT HOME,
THEY WERE CAUGHT
BEING SAFE-ISH.

We partnered with
three NFL Hall of Fame
safeties — Troy
Polamalu, Kam
Chancellor, and Brian
Dawkins — to show the
serenity that comes
from knowing

you're protecting

your perimeter.
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RESULTS

1 Improved sales lead
efficiency & purchase intent

2 High adrecall &
engagement rates

3 Widespread viral reach &
earned media value
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