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Recap

● Previously known for Sports Marketing, but looking to increase 

awareness with B2B Social Media Marketers.

● Social Media day on September 17 wanting to activate (Faces 

behind your most loved brands, surprise and delight)



August: General Awareness
Creators introduced their audience to Slate and the pain point it solves for SMM compared to Capcut, Canva, Adobe Express, etc.

217,648 total views



September: Gifting Campaign
Sent to Social Media Marketing Managers and got lots of people talking about it!

217,700 total views



September (continued): Organic coverage
You reach virality when people make posts about the campaign unprompted



October: Text Presets
Creators were given animations to include over top of their posts to promote new feature

89,819 total views



Top Performing Content



Partnership Performance

43
Posts

1.35M
Impressions

5,836
Likes Comments

57
Reposts

1,494

$35
CPM



Notable Comments



Engagement from companies like
Full list here

https://docs.google.com/spreadsheets/d/1I-uoLWBxc3HpjHFjo_4O1X75780e_Bw_/edit?gid=1984876930#gid=1984876930

