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THE CHALLENGE 
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Brands are notoriously 
unwelcome on Reddit. 
For book and audiobook fans, there is a dedicated Reddit space for every book, series, and author imaginable, including those often 
ignored by the mainstream entertainment industry. 

But the platform's community-driven culture actively punishes promotional content through downvotes and bans, with Redditors 
wielding finely-tuned inauthenticity radars. Each subreddit has moderators who set specific guidelines for their communities, keeping a 
watchful eye for corporate interlopers. 

Some brands have found ways to engage organically on Reddit. But most function more like customer service reps. 



OUR APPROACH 
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Rather than viewing this as a barrier, Audible saw potential to engage with a different 
approach. Audible opted to launch a unique Reddit presence and act like a fan... who 
happens to work at Audible. 

Audible recognized this as 
incredible whitespace.
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10,618
Overall Karma as of Jan 2026 
surpassing +19% of annual goal 

28
Subreddits engaged, including 
r/DungeonCrawlerCarl, r/ProjectHailMary, 
r/FantasyRomance, r/Audible, r/HarryPotter
 

Top 1%
Of commenters in r/DungeonCrawlerCarl, 
r/HarryPotter, and r/ProjectHailMary

15 
Gold Awards from 
subreddit members

Audible 
delighted fans 
with our 
presence. 
Beginning in 2025, Audible offered 
Redditors exclusive experiences through 
carefully coordinated AMA sessions with 
beloved authors and narrators such as 
Matt Dinniman and Jeff Hays in the 
r/DungeonCrawlerCarl subreddit. 

BY THE NUMBERS 
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Rather than focusing on conventional KPIs, Audible optimized for Karma: a 
user’s reputation score and Reddit's own measure of valuable 
contribution. Since our account’s creation in 2024, we surpassed our 
2025 yearly goal by 19%.

An original goal of 8k comment karma was derived from surveying 
brands on Reddit in both tech and entertainment spaces, with 
Audible's goal to be among the highest brands:

• Sonos: ~18k karma, joined 2023 (~8k per year)

• Marvel: ~32.4k karma, joined 2018 (~4.6K per year)

• Mint Mobile: ~3k karma, joined 2018 (450 per year)

• SemRush: ~1.1k karma, joined 2015 (~115 per year) 

Audible is already setting a new industry 
standard for brand organic presence within 
subreddit communities. 

2025 REDDIT KARMA VOLUME  

BY THE NUMBERS 

https://www.reddit.com/user/KeithFromSonos/
https://www.reddit.com/user/KeithFromSonos/
https://www.reddit.com/user/Marvel-Official/
https://www.reddit.com/user/Marvel-Official/
https://www.reddit.com/user/mintmobile/
https://www.reddit.com/user/mintmobile/
https://www.reddit.com/user/semrush/
https://www.reddit.com/user/semrush/
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BY THE NUMBERS 

We showed up in more than 28 individual 
communities, ranging from niche to large-scale.  
 

Top 1%
Audible is top 1% of commenters
in this subreddit 



How did we do it?
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Moderators are like influencers for a 
subreddit. Their opinion matters, and 
it’s crucial they’re on our team.

Fans don’t want brands to 
encroach on their space, but 
they welcome other fans.

Audible has access to the things 
they care about, from authors 
and narrators to insider info. 

OUR STRATEGY 

Make friends 
with moderators

Be a 
true fan

Give the fans 
something special

😍🫶 💖
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Ultimately, we even earned awards from 
mods, including author Matt Dinniman

MAKE FRIENDS WITH MODERATORS

We reached out to subreddit mods to gain trust and ensure the 
brand was welcome before entering 
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Across the platform, we saw more & more brand love… 

Breaking the fourth wall is a key aspect of fandom 
discussion in r/DungeonCrawler. By engaging with these 
conversations that intersect the contents of Dungeon 
Crawler Carl with real life, we show our interest in every 
level of the fandom outside of promotional opportunities. 

Reddit fandoms love informed references from their favorite 
moments. Knowing the language and content of the 
communities that we interact in has allowed multiple 
engagement opportunities with positive reception. 

BE A TRUE FAN
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AMAs are a significant opportunity for multiple engagements in 
one thread – and fans recognize authentic comments.

BE A TRUE FAN

...and more, and more...

Familiarizing our presence in various fandom-driven 
subreddits has been a key aspect in the success of our 
engagements. Fans appreciate and often acknowledge 
brand engagements that are knowledgeable, relevant, 
and recurring.

BE A TRUE FAN
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BE A TRUE FAN

...and more, and more...

BE A TRUE FAN

Our most upvoted comment of 2025 (1.1k Upvotes) was part of a 
discussion involving beloved characters on r/HarryPotter, with 
multiple users showing appreciation for the brand’s rich, deep 
knowledge of the series. 
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MAKE FRIENDS WITH MODERATORS

Engaging in fandom discussion about a fan-
favorite character Princess Donut. 

Playfully engaging in fandom discussion and 
replying to users throughout the thread. 

...and more love from the community
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GIVE THE FANS SOMETHING SPECIAL

& shared exclusive content. 

Link to AMA

Link to AMA

We even hosted multiple AMAs... 

https://www.reddit.com/r/DungeonCrawlerCarl/comments/1m7h0h0/ama_hey_dungeon_crawlers_and_donut_holes_matt/
https://www.reddit.com/r/ProjectHailMary/comments/1m7h3gu/ama_project_hail_marys_andy_weir_and_ray_porter/
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THE IMPACT

• 28+ Subreddits engaged, positive 
reception from moderators

• 1 Seal of Approval award from 
Moderator 

• 10,618 comment karma

• +19% of annual goal achieved

• 15 Gold Awards from 
subreddit members

• 5 AMAs hosted

• Countless shoutouts to Audible’s presence, 

being memorable and valuable

Make friends 
with Moderators

Be a 
true fan

Give the fans 
something special

😍🫶 💖



🤝
 


