
 
Supporting Materials – Short-Form Video Submission 

Dahlonega, Georgia: A Real-Life Hallmark Christmas Town 
Created by Kseniia Bilous (@the.travel.ksu) 

 
Supporting materials include a concise visual summary of the project’s performance and 
impact.​
The document highlights cross-platform analytics, organic reach, and selected audience 
responses demonstrating real travel intent. All results were achieved without paid promotion 
or partnerships, using a single short-form video adapted for Instagram, Facebook, and 
TikTok. 

 

1.​ Performance Snapshot  

Total Cross-Platform Results 
 
The data below highlights audience behavior across platforms — including saves, shares, 
reposts, and follower growth — reflecting strong travel interest and planning intent beyond 
passive viewing. 
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Performance Verification Screenshots 

 
 

 

 

 

 

 

 

 

 

 
    Figure 1. Instagram Reel Analytics          Figure 2. Instagram Reel Analytics       Figure 3. TikTok Video Analytics 

                                                                                                                       

 

 

 

 

 

 

 

 

 
     
 
                 
                      Figure 4. Facebook Video Insights                    Figure 5. Facebook Video Insights  

 



 
2.​ Engagement Quality 

 

Audience Response & Engagement (Comment Review) 

Based on a qualitative review of 300+ organic Facebook comments (exported directly from 
the platform), the following audience response patterns were identified: 

 

 

 

2.1 Clear travel intent​
Many viewers explicitly mentioned plans to visit Dahlonega. Comments frequently 
referenced planning a Christmas trip, a weekend getaway, or adding the town to a future 
travel list. This shows that the video encouraged real travel consideration, not just casual 
interest. Please see a couple of examples below:  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 



 
2.2 Organic sharing and tagging behavior​
A large number of comments included tagging family members, partners, and friends. 
Viewers often wrote messages such as “we need to go,” “this would be fun,” or “adding this 
to our list,” indicating natural word-of-mouth sharing and peer-to-peer trip inspiration. 

 

 

 

2.3 Emotional connection and nostalgia​
Several commenters shared personal memories of visiting Dahlonega in the past, often tied to 
Christmas traditions and family trips. Many mentioned returning year after year, celebrating 
honeymoons or anniversaries, or simply missing the town. These responses show a strong 
emotional connection beyond basic engagement 

 

 

 

 

 

 

 

 

 

 
 



 
2.4 Practical trip-planning questions​
Many viewers asked about timing — when decorations begin and how long they remain. 
Others requested recommendations for restaurants and places to stay. These responses 
indicate that the video functioned as a practical travel resource, not just visual content. 
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2.5 Community-Driven Engagement 

The video sparked active discussions and trip planning among viewers. Comment threads 
show people tagging friends, coordinating visits, and making plans together — demonstrating 
engagement that extended beyond likes into real-world intention 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
This short-form video demonstrates how a single, well-structured piece of content can move 
beyond passive viewing and create measurable impact. Through clear storytelling and 
practical information, it generated cross-platform performance, sustained discussion, and 
visible travel intent. The results reflect not just reach, but real audience action and emotional 
connection 
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