Supporting Materials — Short-Form Video Submission
Dahlonega, Georgia: A Real-Life Hallmark Christmas Town
Created by Kseniia Bilous (@the.travel.ksu)

Supporting materials include a concise visual summary of the project’s performance and
impact.

The document highlights cross-platform analytics, organic reach, and selected audience
responses demonstrating real travel intent. All results were achieved without paid promotion

or partnerships, using a single short-form video adapted for Instagram, Facebook, and
TikTok.

1. Performance Snapshot

Total Cross-Platform Results

The data below highlights audience behavior across platforms — including saves, shares,
reposts, and follower growth — reflecting strong travel interest and planning intent beyond
passive viewing.

P ?;gﬁ;/ 2020 Views Likes | Comments | Shares | Reposts Saves F;:‘i)r:ijrs
Instagram 236 077 | 10216 78 13 081 107 4 832 729
Facebook 1952 555 | 23 200 1402 5300 5700 4 452

TikTok 445874 | 22 876 389 15 986 8 936 1095
Total 2634506(56292| 1869 (34367 107 19 468 6 276
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2. Engagement Quality

Audience Response & Engagement (Comment Review)

Based on a qualitative review of 300+ organic Facebook comments (exported directly from
the platform), the following audience response patterns were identified:

2.1 Clear travel intent

Many viewers explicitly mentioned plans to visit Dahlonega. Comments frequently
referenced planning a Christmas trip, a weekend getaway, or adding the town to a future
travel list. This shows that the video encouraged real travel consideration, not just casual
interest. Please see a couple of examples below:

5 Julie Johns - 13w
& Chay - the next time you guys come here to visit - we
plan a trip!
Reply  Hide & @

y Tracy Leavitt - 13w
& Mancy you should go here!
Reply Hide D1 d @ Cheryl Adcock - 13w

. ) R Judy Steury Wilkinson - 13w
Vicki Konarski - 13w Jane Ellen Jones Frankie Frankie Migues Higdon we Sonia Combs Pounds | want to go here &
v s
“ Amanda Aaliyah we should come down there to do need te do road trip it's not too far Reply  Hide O @
Christmas this year Reply  Hide d @
Reply  Hide H 9 @) Sonia Combs Pounds - 13w
Jane Ellen Jones - 13w - Judy Steury Wilkinson , it really looks like that to
Tiana Marie - 13w @ ch | Ad kI . MES Tell h - at christmas! | love Dahlonega! Come down and
e‘ Omg we need to go!! &® & & Jen Chirichella ery cock I'm in:eg. Tellme when'ey we will go &)
Reply  Hide P~ Reply  Hide D @ Reply Hide @1 @
n ‘S.lfanyvipirks;o!\:s_ '°L J, h Y i . F- Y Christina Guido Cipolla - 13w
iane Weller Smith @ Let's go here... You will love it Michelle Covington - 13w % Kelley Duke Jaquith Belinda Robson Angela Gosnell
Reply  Hide LER Diane Price-Hawkins let's go!!  One weekend before Espinosa Gonzalez | think we need to do this this year
Diane Weller Smith - 13 Christmas def &
ane Weller smr - 13w -
. . Repl Hide Repl: Hid
Tiffany Sparks Collins Lets go!!!!! e ! o @ oPly ae LR
Reply  Hide & & v View 1reply ~ View 1reply
Dayna Cardwell - 12w .
3w
I Ummm Kayla Brabham not real sure why you haven't Salhdyah‘ ?'3""9 Morgan 1 d .
~ taken me here yet! Put it on New Year's week list! Peggy Sheppard - 13w Will def\nlte\»;,"r:ake a drive ”fp h;rr‘e‘, rtnay d'o so with
Reply  Hide N5 @ Courtney Vaughn, | think this would be an awesome my parents It they come up for Lhristmas:
weekend trip! It's only 6 hours. Reply Hide @3 o @

v View 1repl :
Ply Reply  Hide & @  View 2 replies
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2.2 Organic sharing and tagging behavior

A large number of comments included tagging family members, partners, and friends.

99 ¢

Viewers often wrote messages such as “we need to go,

this would be fun,” or “adding this

to our list,” indicating natural word-of-mouth sharing and peer-to-peer trip inspiration.

Abi Carlisle
Wow you were holding out on me?? Rachel Nguyen |
never knew about this place..
Hide

13w

o

Reply N @ Amanda Dills Joslin - 13w
Vickie Smith - 13w
Brandy Michellé Warner add this to your places to

visit. It's now on mine (=)

too and really needs to go!!Christopher Jenkins

Hide @1

Reply

Taylor McLaughlin - 13w
Megan Liberacki
Chandler McLaughlin

Jennifer Day Thempson - 13w
Ellison Wilson Rebecca Day This would be such a fun
weekend getaway!!

Hide 1

&)
=« perfect for a wedding day

o @ Hide @1 & @

Reply
Reply

@

Stephanie McClenton - 12w

Carolyn Clark
Nina Comer
Karla Ware Jennings
Road trip!
Susan Long Cristo - 13w - Reply Hide (@3 D @
Alissa Fugitt McCreary Lori McAlister Michael would
. . lyn Clark 13
be a fun 2 night trip! 3 ::;ZZ'I'C arke
Reply Hide @2 & @ Reply  Hide O @

Nancy Mayo - 13w
Jaclyn Parker and Dana Lee weekend road trip?!?!

Reply Hide O & @

B

2.3 Emotional connection and nostalgia

%‘ Josh Joslin can we PLEEEAAASSSEE go this year?!?!?
Iv been really really good!!! Also Angie Jenkins has

O &

Michelle Davoulas - 13w

Jess No Jamie K Richards | want to there for
christmas. Maybe we should look at that instead of
rock city
Hide

@

O1 & @

Reply

~ View 3 replies

Maria Missy Costello - 13w

Maggie Good Tanya Keith McVey Alexia Frazier we
should go see this sweet town. | have been several
times but never at Christmas 4

Hide ©1

O

H @

Reply

Lindsey Gaines McConnell - 13w
Mary Elizabeth Cowart Libbi Ezell Posey Lilli Ezell
Sydney Phillips | want to go!

Hide @2

Reply

D @

Several commenters shared personal memories of visiting Dahlonega in the past, often tied to
Christmas traditions and family trips. Many mentioned returning year after year, celebrating
honeymoons or anniversaries, or simply missing the town. These responses show a strong

emotional connection beyond basic engagement

Robert Alan Black - 13w

Back in the 1980s Merry, Jessica and | traveled to

Dahlonega to enjoy the Christmas decorations and to

buy another Santa Claus carving for my growing

collection
. .

| Jenny L. Patron - 13w

Sarah Vega Thought of you seeing this.

Hide

O &

Reply

Sarah Vega - 12w -
Jenny L. Patron @ @@ ¥ Ohh this is so cute.
I'm going to have to take a drive.

Reply Hide D2 d @ Reply Hide i) L)
Robert Vincoli - 12w # Derek Munroe - 13w
| miss that place.....its been 25 years. Black Friday trip for our family for the past 8 years
Reply Hide d9 Q Reply Hide e

Angela Scott - 12w

This is where we honeymoon and spend our
anniversary every year

Hide

e I

Reply

Jill 5. Peake - 13w
B We honeymooned there back in the 90s. We @

Dahlonega!

Reply  Hide O &
Jane-Marion Turbeville - 13w

We spent a long weekend last year in Dahlonega! It
was magical!
Hide

[

Reply

Mindy Hawkins - 12w
We started going there the day after Thanksgiving in
2021 & go every year. It is beautiful!

Reply  Hide

& @



2.4 Practical trip-planning questions

Many viewers asked about timing — when decorations begin and how long they remain.
Others requested recommendations for restaurants and places to stay. These responses
indicate that the video functioned as a practical travel resource, not just visual content.

Jolene Butler - 13w 0 E"VS'T" Rya;\ Wh v A sfter Chri . Tracey Marie - 13w
. ow long does this stay decorated after Christmas? .
W When does Christmas decor start? d fike togviswt in Januaryy When do they decorate for Christmas

Reply Hide dy L) Reply  Hide D © Reply  Hide

Shena Jones - 13w
g Years ago | worked with girl named Jill from

) Ronster Johnson - 13w Dahlonega,GA. She was such a s.weet persen‘ \tve
= Derek N Jenn Bussar? 13 Ive driven thru there i believe, when do those lights always heard Dahlonega was a nice town to visit. |
Does anyone know if the lights on and decorations up go up? love brunch. What are the good brunch restaurants
befare November 28th? o and hotels to stay?
Reply Hide @1 f @ i
Reply  Hide o @ Reply Hide @3 i @

2.5 Community-Driven Engagement

The video sparked active discussions and trip planning among viewers. Comment threads
show people tagging friends, coordinating visits, and making plans together — demonstrating
engagement that extended beyond likes into real-world intention

Brandy Nicole Whitby - 13
w Shaye & Deborah let's do it again!

Reply Hide @1 D @
Phyllis L Ot - 13
e Wanda Mcwr_mnersmwn " 0 Kellie See let’s go this year lol 5 Shaye Beasley Davis - 13w
Joan Allen Goeb. d love this. Reply  Hide H oo ™ Brandy Nicole Whitby let’s do it. Jessica
ey e o @ Williams already said she wanted to go.
Kellie See - 151 } )
@ oo AtenCocb 12 L Phyllis L Ott I'm down to drive if you've got the ety e & 9

‘Wanda McWhorter Brown Me too! | have always

wantsd o.go. hotel covered! (s () Deborah Home Beasley 15

deny Hide P Reply  Hide & @ Shaye Beasley Davis sounds good
Wanda McWhorter Brown - 12w ‘ Phyllis L Ott - 15w
Joan Allen Goeb Could we try to plan it? Kellie See | got it Lisa Best Marcus - 13
Reply  Hide & @ Reply  Hide o @ ﬁ‘ Stephanie let's go

D) Joan Allen Goeb - 12 & ProtisLow s ey e o
Wanda McWhorter Brown yes, let's start Kellie See | got it let's plan it @@ Stephanie T Owensby - 13
looking at places to stay & dates but we will Reply  Hide o @ Lisa Best Marcus im down! Tiffany Baggett and
need to wait until after the appointment with X her mom and sister went one year! | would love
the cardiologist Thursday when we get a 3 Kellie See - 13w to gol! Tell me when!
date for the pacemaker to decide. Phyllis L Ott ok I'm down, let's do it! Reply  Hide @1 o Q@
Reply  Hide G @ Reply  Hide & @

Lisa Best Marcus - 13w
Wanda McWhorter Brown - 12 Anytime after they start decorating, just not

Ok. Sounds good on chemo weekend
Reply  Hide O G Q@

Reply  Hide

This short-form video demonstrates how a single, well-structured piece of content can move
beyond passive viewing and create measurable impact. Through clear storytelling and
practical information, it generated cross-platform performance, sustained discussion, and
visible travel intent. The results reflect not just reach, but real audience action and emotional
connection



	Supporting Materials – Short-Form Video Submission 
	Dahlonega, Georgia: A Real-Life Hallmark Christmas Town 
	Created by Kseniia Bilous (@the.travel.ksu) 
	Supporting materials include a concise visual summary of the project’s performance and impact.​The document highlights cross-platform analytics, organic reach, and selected audience responses demonstrating real travel intent. All results were achieved without paid promotion or partnerships, using a single short-form video adapted for Instagram, Facebook, and TikTok. 
	 
	1.​Performance Snapshot  
	Total Cross-Platform Results 
	The data below highlights audience behavior across platforms — including saves, shares, reposts, and follower growth — reflecting strong travel interest and planning intent beyond passive viewing. 
	 
	 
	 

	 
	 
	 
	Performance Verification Screenshots 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	    Figure 1. Instagram Reel Analytics          Figure 2. Instagram Reel Analytics       Figure 3. TikTok Video Analytics 
	                                                                                                                       
	 
	 
	 
	 
	 
	 
	 
	 
	 
	     
	 
	                 
	                      Figure 4. Facebook Video Insights                    Figure 5. Facebook Video Insights  
	2.​Engagement Quality 
	 
	Audience Response & Engagement (Comment Review) 
	 


