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CELEBRATING 75 YEARS OF TIMELESS 
STORYTELLING
In 2025 we celebrated the 75th Anniversary of Peanuts by partnering with 
Creators, small and large to share each person’s My Snoopy Story. The 
program came to life through personal, often nostalgic content that 
highlighted the lasting emotional connection people have with Peanuts. 
By leaning into sentiment and creativity, the campaign honored the 
brand’s legacy in a way that felt authentic, heartfelt, and 
community-driven.

Through these personal stories, the campaign resonated across 
generations and drove meaningful engagement. In total, the activation 
generated over 24.5 million impressions, 3.6 million engagements 
and 52.4 million video views, amplifying Peanuts’ 75th anniversary with 
content centered on friendship, joy, and cultural impact.



CAMPAIGN OVERVIEW
We collaborated with creators across the U.S., including Peanuts 
Superfans, Nostalgic Millennials, Families, Dog Accounts, and a wave of 
Gen Z creators. 

The campaign ran from June 2025 - December 2025 and launched in 
two phases:

• Phase 1, Summer: We invited creators to share their personal 
#MySnoopyStory in honor of the 75th anniversary.

• Phase 2, Fall: This phase built on that momentum with seasonal 
storytelling, giving creators the freedom to add timely and creative 
twists like Halloween and Christmas themed posts. 

Using link-in-bio, many creators encouraged their audiences to share 
their own stories directly with the Peanuts team, helping extend the 
celebration and bring decades of memories into a shared, community-led 
moment.



CAMPAIGN OVERVIEW
We wanted to make sure that everyone was able to authentically share their love of Peanuts to 
celebrate their 75th Anniversary.  We know that Peanuts fans come in all shapes and sizes - so it was 
very important that the influencer partners we selected represented a broad spectrum of fans.  We were 
very deliberate with our our selections to make sure they spanned many different influencer account 
types.
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MY SNOOPY STORIES - TIKTOK 

VIEWVIEW VIEW VIEW

https://www.tiktok.com/@eggnogthebulldog/video/7563474818499120415
https://www.tiktok.com/@victoria.zalic/video/7568623515843235086?_r=1&_t=ZT-916NfRXPCXt
https://www.tiktok.com/@stevengoessomewhere/video/7527016794905693471?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@marlaplainandsmall/video/7568196433069837581?is_from_webapp=1&sender_device=pc


MY SNOOPY STORIES - TIKTOK 

VIEWVIEW VIEW VIEW

https://www.tiktok.com/@alittlebarleyandrye/video/7532861480346078494?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@breadonmyhead/video/7517389623354559774?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@snoopeeguy/video/7520740585859222814?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@meili_zzz/video/7531098120986348831?is_from_webapp=1&sender_device=pc


MY SNOOPY STORIES - INSTAGRAM 

VIEWVIEW VIEW VIEW

https://www.instagram.com/reels/DLDVWGip6d9/
https://www.instagram.com/p/DQKFQXFAKJU/
https://www.instagram.com/reels/DRPxBLpD7hS/
https://www.instagram.com/reels/DQrMJjUEY_b/


MY SNOOPY STORIES - INSTAGRAM 

VIEWVIEW VIEW VIEW

https://www.instagram.com/reels/DPOodJFEbwY/
https://www.instagram.com/reels/DQbvBd1EU7N/
https://www.instagram.com/reels/DNA_zK5xAfL/
https://www.instagram.com/reels/DNoh2r-yUSC/


THE SNOOPY STORIES 

What?  This content is so 
cute that you can’t stand 
it?  

You want to see ALL of 
the cuteness?

View all 102 
My Snoopy Stories

https://docs.google.com/spreadsheets/d/1O_6H6oCTDcchPfaL8-RQ_bBC_UeO4GDI6yP6I2UuwgA/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1O_6H6oCTDcchPfaL8-RQ_bBC_UeO4GDI6yP6I2UuwgA/edit?usp=sharing


RESULTS: ORGANIC PERFORMANCE

Total PostsInfluencers Followers

Video Views Engagements ER (w/o views)

86 102 24.5M

52.4M 3.6M 18%



RESULTS: SENTIMENT
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