Driving business progress
with the USGA

Overview /

Our longstanding business relationship with the United States Golf Association (USGA) goes beyond a traditional
sponsorship. We set out to create a dynamic, integrated campaign highlighting our multidisciplinary capabilities while
delivering meaningful business results.

Brand research reveals that awareness of our USGA sponsorship drives brand favorability, and when we engage
business decision-makers at scale, it has the potential to influence our bottom line. To maximize that affinity, we rollea
out our campaign during the marquee USGA Championships and premiered a custom broadcast spot to highlight our
newly launched brand positioning and how we collaborate with the USGA. We also drove awareness of our innovative
capabilities—like generative Al—at scale with engaging content across the USGA, paid and organic channels, premier
client hosting opportunities onsite at the Championships and initiatives to energize internal audiences.

We had a unique opportunity to build on work already in progress—a GenAl solution we developed in collaboration with
the USGA with the goal of making the rules of golf more accessible. We developed an in-depth case study and a custom
Al avatar experience as part of our U.S. Open hospitality activation. The avatar engaged attendees by answering their
golf-related questions in real time, offering a tangible example of how Al can address real-world data challenges.

The Results /

This campaign elevated our sponsorship into a powerful platform for our brand’s business growth and brand visibility.
By showcasing our innovative capabilities at scale, we not only drove awareness among clients and prospects clients
but also inspired pride in our people.
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Brand reach & marketing effectiveness Client engagement & growth Internal engagement

150M+ campaign impressions to date (+28% YoY) 300+ client attendees on site 1M+ impressions driven by employee social posting
519M+ uniqgue monthly earned media viewers 100+ accounts represented 588 content shares by employees

13.5K visits to our webpages (+98% YoY) 450+ Al Avatar experience interactions 370K+ potential reach of internal comms

3.2X YoY growth in webpage visits driven to case study pages 508 portfolio account tracked visits to our webpages 62K impressions from practitioner-led social media takeover

60% of traffic to case study webpages, with 84% retention rate across 197 unique accounts

on the USGA GenAl page



