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Campaign Overview

Now in its ninth year, Spears Group executed a highly-successful
social media campaign for the National Fried Chicken Festival to
drive storytelling around two key components of the 2025 event:
food and music. The four-month campaign utilized a strategic mix
of paid and organic tactics using branded in-house visuals under
a new, compelling art direction, third-party influencer content, and
a series of professionally-produced video assets featuring three of
the festival's participating restaurant vendors. The total budget was
$29,000, inclusive of paid advertising, influencer compensation
and video production. This approach yielded huge results across
the festivals existing core channels (Facebook and Instagram) with
9.3 million total impressions, 77,520 engagements, and 186,930
profile views-in addition to helping establish a new presence

for the event on TikTok with nearly 2,500 organic followers on

that platform and 13,850 new aggregate social followers at the
conclusion of the campaign. Influencer marketing proved the most
valuable tactic in general awareness and excitement for the food
and music lineup both pre- and post-event, with viral moments
like the Lloyd performance post that earned over 143,000 cross-
channel engagements and mentions on media sites and platforms
that introduced entirely new audiences nationwide to the festival-
building the foundation for a strong tenth anniversary campaign
and new sponsor outreach to secure critical event funding in 2026.



HlP—HnPIﬂ]I:l

HEWH ESRTOERAL VE L LT L

POV: g
2 Mins of Lloyd!
at Fried Chicken Fegt

ﬂ.-‘ew Orleans Lloyd brings soul to the stage —
| o - y and the internet can’t believe it

i - zppened at Fried Chicken Festival
| New Orleans [VIDEO]

RAH EAOAH 3

} 5 Moment Nobody Saw Coming

R e e e ]

i thes MEeensl Fred Cheiban Femeal Tey'd prohiabl y beegh Lon

L skwdroent g o v AL s

Following | Foryou
POV:
2 Mins of Lloyd:
at Fried Chicken Fegt

RN RADAS 5 7 [
@ “New @rleans
|| et Bhe nad chiclkan avent o g mal svent. wed B kila abaut v sl Bat | H P
dafiniinly goisg navl yaal -\'";|.

o TE R

(A R R T
LR

Lioah: = w1 e e

=W

..:{'.

= @kortlynnjencs

CLICK TO PLAY


https://www.tiktok.com/@kortlynnjenae/video/7557804122318130487

https://hip-hopvibe.com/news/lloyd-fried-chicken-fest-new-orleans/
https://x.com/rnbradar/status/1975591186720301242?s=20
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https://www.instagram.com/reel/DNxy5cz5FG8/?igsh=M3lnZml1NHhwNnFl
https://www.tiktok.com/@caitlinorellanahome/video/7546209711264173325?_r=1&_t=ZP-931AgZxe06Q
https://www.instagram.com/reels/DOXJim0Deqm/
https://www.instagram.com/reel/DPaa_DQjJa8/?igsh=OHN4OHRxNXF6bGxh

Lioyd performs al Fried
Chicken Fest 2025!



https://www.instagram.com/p/DPbtnhOkb0A/
https://www.instagram.com/p/DPaKgsfjiQZ/
https://www.instagram.com/p/DO95E0vjEby/
https://www.instagram.com/reels/DO-_PBTjSgE/
https://www.instagram.com/reels/DO4uLWqAMyS/
https://www.tiktok.com/@friedchcknfest/video/7547765402059787575?_r=1&_t=ZP-9319TuEuuMB
https://www.instagram.com/reels/DPKIl55CRBa/
https://www.instagram.com/p/DPeTBQMDnRl/
https://www.instagram.com/p/DPXkWgKDCxu/
https://www.tiktok.com/@friedchcknfest/video/7548123620141255949?_r=1&_t=ZP-931AnVoc6FL

INFLUENCER
CONTENT
SPONSOR
RECOGNITION

The influencer program effectively increased sponsor
visibility over the course of the campaign—in advance of
the festival, on the weekend of the event, and in the days

and weeks following as the stories and posts were shared.
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9.32M 77,520
IMPRESSIONS ~~ ENGAGEMENTS

13,850 " 186,930
NEW FOLLOWERS PROFILE VIEWS




