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Moody’s:
BRG Logos Refresh

Overview

After Moody’s corporate brand refresh, the
Design team set out to unify the company’s
Business Resource Group (BRG) logos under a
single cohesive framework. Each group
previously operated with its own visual identity,
resulting in inconsistency across the groups. The
goal was to create a system that felt unified yet
allowed individual expression, ensuring all BRGs
looked distinctly Moody’s while reflecting their
unigue missions.
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The design centered on the Moody’s apostrophe mark, establishing a shared
structure that balanced consistency and flexibility. Using our new custom
font, GT America, the team developed a minimalist framework where each
BRG could still personalize elements like color, linework, and imagery.
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Strategy

The design process began by creating a
uniform structural foundation focused on
weight, shape, and balance before
introducing any color or illustration. From
there, the team conducted extensive
exploration—researching existing BRG
visuals and cultural motifs to move
beyond overused themes and develop
more original, abstract interpretations.
Collaboration played a key role
throughout the process as initial visual
options were developed, refined, and
aligned through multiple feedback rounds.
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New BRG Logos
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Overview

Life at Moody's Corporation
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Title goes here

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua.
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MOODY’S Inclusion Team

Brand
applications
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APAC Multicultural and

Generational BRGs present
Hanami: Celebration of Spring
under Cherry Blossom tress

Tuesday, March 26th

Spring season is here, and so are the Sakura! Join APAC Multicultural
and APAC Generational BRG for Hanami to appreciate the cherry

blossoms and catch up each other,

MOODY!S Sakura, a national flower of Japan, represents beauty and transience

of life, and the values of kindness and gentle t the same time,
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