
Transforming Public Health 
Communications across 
North Carolina
In partnership with



The North Carolina Council is The Next Generation 
of Communication
The North Carolina DHHS pioneered the most innovative communication 

engine available to the public and private sector in the country: A cutting-edge 

Creator Council that allows organizations to overcome communication 

barriers, optimize messaging strategy, and facilitate a community-based 

communication approach. Councils are always-on and the contracted 

messengers within them can be activated at the drop of a hat.

Since early 2025, NCDHHS has deployed Council members across their key 

public health priorities:

o Mental Health: Driving awareness around the 988 National Suicide and 

Crisis Lifeline through educational content.

o Student Recruitment for Public Health Careers: Encouraging young 

adults to explore purpose-driven job opportunities within the Division of 

Public Health (DPH).

o Reproductive Care Access: Informing the reproductive age population 

about recent legislative changes to access birth control through 

pharmaceutical prescriptions. 

o Respiratory Health: Encouraging residents to update COVID-19, flu, RSV, 
and other respiratory-related vaccines. 

The North Carolina Creators Council

Since the Launch of the North Carolina Creators Council:

400+ Statewide Creators have joined the Council, offering 1st-party data 
demographics on themselves and their audience.

6 Coordinated Campaigns have been completed and more are in progress.

4 Polling surveys were conducted with 95+ creator responses.

“Thank you for inviting me and I 
love this initiative, especially in the 
wake of hurricane Helene it would 
be great to have more centralized 
information from [the] state and 
state agencies.”
- Morgan Conroy
Micro NC Lifestyle Creator, 
Local Audience Base: 36%+
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988 Lifeline 
Awareness
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The results
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Campaign content 

received 10.4K+ 
engagements 

across social media 

platforms.

64.3% of the 

messengers and 
collaborators 

identified as BIPOC, 
AAPI, or 

Latino/Hispanic.

125K+
of the reached 

audience were 

Black, Hispanic and 

Native American.

15 trusted 

messengers and 

40 collaborators 

created and posted 

318 pieces of 

content on 

Instagram & TikTok 

including shares.

The campaign had 

an average 

engagement rate 

of 4.3% on 

Instagram, 4.3x 

greater than 

industry standards.

52.7% of 

commenters 

expressed a 

positive sentiment 

toward the 

campaign.



Content Overview – English
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Content Overview – Spanish 
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Public Health 
Careers
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The results
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The content 

received over 

4.5K 
engagements 

across social media 

platforms.

The campaign 

achieved 

1.3M impressions 

and a reach of 

881K+.

The campaign 

reached 

837K 

NC audiences age 

18–24, or about 

77.7% of 

North Carolinians 

ages 18-24! 

5 trusted 

messengers posted 

16 pieces of 

content on 

Instagram & TikTok 

generating 

96 shares.

Over 1.67K 

unique audiences 

clicked through

to the 

NCDHHS' Division 

of Public Health’s 

official website.

The campaign had 

100% positive 

sentiment with 

64% directly 

expressing positive 

sentiment towards 

the campaign.



Content Overview
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Reproductive 
Care Access



The results

Content had over 

2.3M views across 

social media 

platforms.

The campaign 

reached over 

1M women of 

reproductive age 

(18 - 44) in North 

Carolina.

Over 2.9K 
audiences clicked 

through to the 

website for more 

pharmacy 

information.

6 trusted 

messengers 

created and posted 

18 pieces of 

content on 

Instagram & TikTok 

generating 

106 shares.

100% of 

commenters 

expressed positive 

sentiment, including 

73.8% who were 

specifically positive 

about the campaign 

message.

Content received 

over 5.3K 

engagements 

across social media 

platforms.
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Content Overview
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Respiratory Health
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(Campaign is In progress)



Up-to-date Results
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49.3% of the 

audiences reached 
identify as Black, 

Latino/Hispanic, or 
Native American.

Content received 

~5K engagements 

across social media 
platforms.

59.3% of the 

messengers and 
collaborators 

identified as BIPOC, 
AAPI, Latino/Hispanic, 

or Native American.

10 trusted 

messengers and 17 
collaborators created 

and posted 30 pieces 

of content on 
Instagram & TikTok, 

generating 204 
shares / reposts.

The campaign has an 
average engagement 

2.2x greater than 

industry standards!

65.1% of 

commenters express a 
positive sentiment 

toward the campaign.



Content Overview
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