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The North Carolina Council is The Next Generation
of Communication

The North Carolina Creators Council

The North Carolina DHHS pioneered the most innovative communication

engine available to the public and private sector in the country: A cutting-edge The North Carolina Creators Council

Creator Cou nc" th at a I |OWS o) rga nizat iOhS tO overcome commun icatio n Leaders, Influencers, & Creators committed to supporting the public health & service communications in North Carolina
barriers, optimize messaging strategy, and facilitate a community-based
communication approach. Councils are always-on and the contracted
———— . g “Thank you for inviting me and |
messengers within them can be activated at the drop of a hat. love this initiative, especially in the
ST wake of hurricane Helene it would
Since early 2025, NCDHHS has deployed Council members across their key be great to have more centralized
. . el g o onehoze 1 - B information from [the] state and
public health priorities: S - state agencies.”
Welcome to the North Carolina Creators Council! - Morgon Con roy
o Mental Health: Driving awareness around the 988 National Suicide and et Micro NC Lifestyle Creator,
Welcome to a first-of-its-kind exclusive statewide Creators Council for North Carolinat Local Audience Base: 36%+

Crisis Lifeline through educational content.

To prepare for the paid collaborations that will be offered to you exclusively through this Council - we would love to
understand the public-good work you are most interested in! Please vote below and select all that apply.

o Student Recru itment for public Hea Ith Careers: Encouraglng you ng [s:ak:?:lr;li:n;::r:soafnt:i:r:::::sil.h):::ollmarezrulyseningthestageforallstatesacross(hecounzrytounderstandthepower siiceotctt © () Messsce  a -
adults to explore purpose-driven job opportunities within the Division of

/ 876posts  17.8Kfollowers 7174 following
s / Morgen Convoy
Health & Social (e.g Immunizations, Mental Health, Family Service) o) e
. n
ublic Healt . nts
>y

= - 22
Safety Initiatives (e.g Emergency Response, Road Safety, NC National guard) vots(s)

o Reproductive Care Access: Informing the reproductive age population

about recent legislative changes to access birth control through
pharmaceutical prescriptions. Since the Launch of the North Carolina Creators Council:

o Respiratory Health: Encouraging residents to update COVID-19, flu, RSV, 400+ Statewide Creators have joined the Council, offering 1s*-party data
and other respiratory-related vaccines demographics on themselves and their audience.

6 Coordinated Campaigns have been completed and more are in progress.

4 Polling surveys were conducted with 95+ creator responses.
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988 Lifeline
Awareness
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The results

15 trusted

messengers and

40 collaborators

created and posted

318 pieces of

content on

it's alright to
not feel okay:.

I'm teaming up with @ncdhhs to
let you know about the 988 -—
National Suicide & Crisis Lifeline w

Instagram & TikTok
including shares.

Campaign content

received 10.4K+

engagements
across social media

platforms. h if
P 4988JES
UNAYL/NEAYNACIONAL
" GRATUITA

for suicide‘ad crisis

64.3% of the

messengers and
collaborators
identified as BIPOC,
AAPI, or
Latino/Hispanic.
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The campaign had
an average
engagement rate

of 4.3% on
Instagram, 4.3X

greater than

industry standards.

#YouAreNotAlone

To my Fellow f
North Carolinians

OF HOPE, COMPASSION,

52.7% of

commenters
expressed a
positive sentiment
toward the
You're not alone. campaign.

Help is just three
digits away.-

125K+

of the reached
audience were
Black, Hispanic and
Native American.




ontent Overview - English

Bosticee @

Absolutely!! I'll see you later to try
them out S
|

Delivered

Cool! #2 See you soon!
.

"\ W Hey, I'm struggling &5

Y4~ £ A
¢ " I've partnered with the North Carolina
| Department of Health

{ : -

-

.|} 988'is the Nationall
e ol Suicide and Crisis

to be able to reach also for.people who are ; )/ O\ =
worried about loved ones 7 Lifeline,

REACH [OUT] out when you need

Trigger Warning: Suicide, Mental Heaith,

Addiction, and Self Harm
I have partnered up with

@ncdhhs to tell you more

iffyoulacereading|thisScemember
jthatilcarelabouyoulanaither.ciis) | : o
i 2 about the 988 Lifeline. 2
| h You can call, text or chat to
[ 1 "988" anytime to talk to a

": § 4 a
g PR | 988LIFELINE.ORG . 1
5 TR . 5 - YOU NEVER KNOW 3 2 trained counselor.
PR - ! WHEN A SIMPLE 3~ - s
: g | = DIGIT NUMBER @988lifeli
) COULD .\ '/: IFE #YouAreNotAlone

™S The 988 Lifeline provides support it's ah—ight to
| 24l7f0r anyone in emotional distress, | . | R EN & not feel okay.
‘ those dealing suicidal thoughts, [f = — ] <% ; ticaghts, but iy fe sl e :
substance use, or simply needing ' ; : = SR—— Y — i A "Wé???d”%é&ﬁé&??&—"'é‘éé .
someone to talk to. You can call, text, ‘ajeu— ; g8slislinsorg eI i
or chat 988 anytime you need help. 2 ) QERE G
It's okay to not be okay, and you're not q 2 . 3
alone in this fight. @ncdhhs [ ’ ; 5 k. Ssacarehne iouAretiotalons 1eas
©988lifeline #YouAreNotAlone #988 1 5 . - ( ; -

7 .
.~‘ o3

B %
L

(2’ 98BLIFELINE.ORG
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Content Overview - Spanish

= T g— -

a G““e £

v @

g  Shortvidec

Q, 98sline
Al images News Videos Shoppins
Including results for 988 lifeline
Search only for 988 line
Help is available

‘Speak with someone today

988 Suicide and Crisis Lifeline
Languages: Englsh, Spanish

Hours: Available 24 hours
g &
oL

.
B Text988 “SIHUBIERA'CONOCIDO ESTE RECURSO'ANTES

B Chat

Me estoy uniendo con
@ncdhhs para compartir

R ) SR inf A,
Estoy colaborando con el MITO: SULU SE EUEIE Gornlo U faridfico o

Como un fanatico de autos,

- D?p‘artlz;mento dflSaélud i] Ty 1 3 REC|B|R mm No estas solo/a. Busca ayuda, i EIEngudci(z;(ijoennsfsgol::igsaldos
ervicios Humanos de Carolina yu a a os q“e mas m TELEFUNO la calma ||egaré :

usamos para tratar de
del Nor.te M para “i eres superar problemas personales
compartir algo importante q junto a nuestra salud mental.
@988lifeline #NoEstasSolo #988 @ncdhhs @988lifeline

#noestassola ’ % ST Desafortunadamente,
o algunas personas tienen
problemas muy grandes
que no pueden ser superados
con el pasatiempo de autos.

#NoEstasSolo 988 #988 unalinea seguray
@988lifeline @ncdhhs confiable donde

encontrards la ayuda que
necesitas. Disponible 24/7

Llama o envia un texto al 988. Y & @ncdhhs @%88lifeline

@ncdhhs @988lifeline — \ #noestassolo
Para mas informacion, visita:

 LINEA988.0RG

#noestassolo #988

; e, e @ncdhhs @988lifeline
e b L #noestassolo #988
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Public Health
Careers
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The results

socheck outithisilink! you
never know,whatmight

justifeelright 5 trusted

dph.ncdhhs.gov/about-us

messengers posted

16 pieces of
content on

Instagram & TikTok
generating

96 shares.

The content
received over

4.5K

engagements
across social media
platforms.

¢ B I e %
...we are able to come up with GREAT ide

when we work together, share what we know, g
and lend our skills to one another.

over 1.67K

unique audiences
clicked through
to the
NCDHHS' Division
of Public Health's
official website.

" to the Division of Public

The campaign
achieved

1.3M impressions

and areach of

881K+

X O M /\ D Copyright © 2026 XOMAD LLC. All Rights Reserved.

The campaign
reached

837K

NC audiences age
18-24, or about

77.7% of

North Carolinians
ages 18-24!

The campaign had
100% positive
sentiment with

(YA directly

expressing positive
sentiment towards
the campaign.




ontent Overview

Big Shout out @ncdhhs on my
first collab £alll

[EIVELRRGTIER sn't wait
and neither do c

that ma!
Public health is mor

I'm partnerlng with @nedhhs Division of Public
Health to share some info | wish | had known

Lot P sooner. @K
ik ') Take this as your sign .
to check out the website _‘

) & Www.dph.ncdhhs.gov/about-us
link in my bio! #wearencpublichealth .

— Yo ; Y Public Health isn’t just
I'm partnering with @ncdhhs Division of Public for Doctors... '
Health to bring awareness to the many reasons - A ; ), :
Department of Health and Human It’s for Communicators,

public health can be a rewarding career! " Services’ Division of Public Health: S ' Organizers el
— L By o ¥ ’ )

’_T—J:E ) .
hat do you think | love the most about it?6.J

-

ILOVE WORKING IN PUBLIC
HEALTH FOR.

WELCOME! e

the people
the work lfe balance

how easy it is to expiain my
job to people

so check out this link!'you
never know/what might
just feelright

dph.ncdhhs.gov/about-us

¥ .
\| every county across the state. We're committed

@Division of Public Health

- Whether it's
@ncdhhs “WtAnV(‘Pubhd[uth

communications or public
health education, or
admin work, or entry
level opportunities for
students. Public Health
has a wide range of paths.

Home > About U:
Sl gt backgrounds with different specialities,

- passmns and experlences

o035

The effects of public health in our state are > /

We are champions for
improving the health of all
North Carolinians.

critical. We are educators, protectors,

investigators, advocates and scientists.

We're your neighbors and friends, working in

You'don't need a health
background to get
started. It's rewarding to
consider a career that's
all about making a
positive impact.

to helping every community be as healthy as

possible.

...we are able to come up with GREAT ideas
when we work together, share what we know,

It’s also for comms majors,
project planners, spreadsheet !
lovers, and people who just want | @
! i
to help! &

Are you a 2 year student that doesn’t have a i
career path figured out?
I've been there!
..Until | heard about Public Health careers!

J My ﬁrst role post grad wasina cllmcal
research setting studying prostate cancer!
! It wasa dynamic hands-on role and |

o

Public Health encompasses all perspectives
f life. You don’t have to have experience in public
health to make a positive impact!

g .. Um 5
Whether or not you're drawn to science, there -
% are many ways to work together toward the o4

| shared goal of a healthier, safer North Carollna

To learn more. head to this link §
2 WWW.DPH.NCDHHS.GOV/ABOUT-US D

- Let’s be real: it’s okay if

=]

you don’t know your
next step yet!



>
V%
.._UG
CC m
UC w
o< i
O

QO @© m
)



The reults

6 trusted

messengers
created and posted

18 pieces of

content on
Instagram & TikTok
generating

106 shares.

Content had over
2.3M Views across

social media * pharmacies,can nowy
platforms. prescribejbirth control.

* participating pharmacies
withispecially trained
= pharmacists

The campaign
reached over
TM women of

reproductive age
(18 - 44) in North
Carolina.
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100% of

commenters
expressed positive
sentiment, including

73.8% who were

specifically positive

about the campaign
message.

Content received

over 5.3K

engagements
across social media
platforms.

NCDHHS PAR TNER:
NCPharm :1c_\'ﬁnd<§r.c Q

over 2.9K

audiences clicked
through to the
website for more
pharmacy
information.




Content Overview

e : / i
| X .
ithe North cé}olinu "N / e

¥Department)
P: _-v ’\ » ,. Find Birth Control Near Me

VIP POWERSHOOT ($75)
*# Join VIP ($47) - FREE ENTRY 9/7 &

PHOTOGRAPHERS ONLY CHAT @

pharmacies,can now)
prescribe!_bjrtfrlq control}

participating pharmacies
withispecially trained
pharmacists
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Respiratory Health

(Campaign is In progress)

XOMAD
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Up-to-date Resultsr

10 trusted

messengers and 17
collaborators created

and posted 30 pieces

of content on
Instagram & TikTok,

generating 204

shares/ reposts.

‘ I'm proud to partner with
@ncdhhs to encourage
everyone to stay
protected this season by
keeping up with their flu,

COVID-19, and RSV shots.

49.3% of the

audiences reached
identify as Black,

Latino/Hispanic, or
Native American.

lzakaya ® WA emwssse

S—

e |

-
';t,
n‘
e

Content received

~5K engagements
across social media
platforms.

X O M /\ D Copyright © 2026 XOMAD LLC. All Rights Reserved.

The campaign has an
average engagement

2.2X greater than
industry standards!

.Pequefios pasos ¥
[ hacenuna GRAN &5
4 diferencia...y de verdad
 ayudan muchisimo. (¥ Vi

£ stncsaludable @ncdhhs Y RR/E0 g

E mi familia esté saludable g4

59.3% of the
messengers and
collaborators
identified as BIPOC,

AAPI, Latino/Hispanic,

or Native American.

65.1% of

commenters express a
positive sentiment
toward the campaign.

= Vacclnatlon more productivity. )
more weekend fun and less days being slckl
Protect you and your loved ones this year!
@ncdhhs

#StayHealthyNC




Content Overview

oot
ot

o
o

M.ysp'qé.N,C.GOV youcan
seejthelatest seasonal

‘CarolinalDepantmentiof:

Health and Human

XOMAD
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HYOUEGE &9 I iord; digel

oueEnts find

As aparent | know how

important It is to stay
healthy so that we can
keep doing the things we
love most whichiis
spending time together (&

outside @ncdhhs
#stayhealthync
#defendyourselfnc

b

s,, Visit for more.info_
*

®“““Gith simple and easy steps
“such as getting vaccinated,
hand washing, and —

myspot.nc.gov

I'm proud to partner with o i -
@ncdhhs to encourage ﬁ{_ gov and talk to your
everyone to stay I h Ithare provider about
2 I defending yourself and
protected this season by your loved
keeping up with their flu,
COVID-19, and RSV shots.

Vlﬂga ellink en mi
Fa'mas informac|
> ) ¥

P #StayHealthyNC
#DefendYourselfNC

P
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