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In 2024, CAKES body®, the women-led brand redefining comfort and confidence in undergarments, began their partnership with the Breast Cancer 
Research Foundation, the largest private funder of breast cancer research worldwide, with a $250,000 commitment. This partnership was grounded 

in their belief that women’s health advocacy—especially advancing breast cancer research—should be at the heart of their brand as it greatly 
impacts their customer community!

Just one year later, CAKES body® deepened its commitment with an extraordinary $400,000 contribution—a 60% year-over-year increase that 
demonstrated both their growing impact and the power of brands rooted in purpose. With this expanded support, CAKES body® established their 

own BCRF funded grant, the She Is Not Too Young Fund. The fund is focused on breast cancer in younger women and supporting breast cancer 
research spanning across prevention, risk, equity, treatment innovation, and survivorship.
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CAKES body® x BCRF

https://cdn.shopify.com/s/files/1/0607/9738/7005/files/BCRF_x_CAKES_body_Fund_Summary_Oct_2025_3.pdf?v=1759503067


3

Know Your Risk Challenge
To launch the She Is Not Too Young Fund, CAKES body® introduced the “Know Your Risk” Challenge—a campaign designed to speak 

directly to the next generation about breast cancer awareness and prevention. Supported with a dedicated landing page and a 
thoughtfully crafted content calendar that readily included BCRF, the campaign met their audience where they already were: on social 
platforms. The content inspired and motivated consumers to get to know their breast cancer risk using the lived experiences of 6 patient 

models and CAKES body® community members impacted by breast cancer under age 40. 

https://cakesbody.com/pages/know-your-risk


Real Stories, Real Impact
At its core, CAKES body® represents real women from all walks of life, providing them with products that meet their needs. The Know Your 

Risk campaign was created with the same intention.

By elevating voices from within its own community, including customers and staff members who were personally affected by breast cancer 
before the age of 40, this campaign centered lived experiences as both its foundation and its call to action.

Through these authentic stories, Know Your Risk moved beyond awareness to inspire understanding, confidence, and self-advocacy. The 
result was a message that felt inclusive, credible, and deeply human: honoring the strength of the community it was created to serve while 

empowering women to better understand their breast cancer risk and take charge of their health.
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Social Media

Highly engaged launch post with over 500 
shares/reposts on Instagram, including high 
profile community engagement amongst the 

breast cancer community, including 
@mirandamckeon, @bridget, and 

@katiethurston

Web Traffic

 The landing page saw high traffic with 
2,900 page views from 10/1 - 10/25

PR

 The campaign received pick up across 
platforms like NBC News Now, 

Spectrum News, WWD and more

Risk Assessment

 The sweepstakes had 
672 submissions and a 
41% submission rate 

Know Your Risk Campaign Results
In the crowded landscape of Breast Cancer Awareness Month, CAKES broke through with thriver-led product moments and honest, personal 
storytelling that felt real, modern, and deeply human. The campaign didn’t just raise awareness; it sparked conversation, built connection, 
and inspired their audience to take action. Through this storytelling, CAKES brought the mission of the She Is Not Too Young Fund to life and 

helped redefine how young women engage with their breast health.

The result was a message that resonated deeply, cut through the noise, and inspired meaningful engagement around 
breast cancer.



MEDIA 
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THANK YOU.


