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Click to View Post

https://www.instagram.com/p/DHLtLJuPX7m/?hl=en


Click to View Post

https://www.facebook.com/share/v/19qJQRZ6DW/
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https://www.tiktok.com/@peepsbrand/video/7477980783987264798?lang=en
https://www.instagram.com/p/DHyZsTdMYij/?hl=en
https://www.instagram.com/p/DHv3tzssul3/?hl=en&img_index=4
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Click to View Post
We repurposed content from our influencer partnerships to Instagram and TikTok to generate 
increased awareness of the campaign.

https://www.instagram.com/p/DHl0HMGP5_w/?hl=en
https://www.instagram.com/p/DHq6mA-sUGr/?hl=en&img_index=1
https://www.tiktok.com/@peepsbrand/video/7486503530153397534?lang=en


Click to View Post

https://www.instagram.com/p/DHZcQs7xh4i/?hl=en
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https://www.instagram.com/p/DHoW1IfuWrm/?hl=en
https://www.instagram.com/p/DH3YzuxO5rM/?hl=en
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https://www.instagram.com/p/DHe2EPZJnz7/?hl=en&img_index=1
https://www.instagram.com/p/DHwy6_eJ_be/?hl=en
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We were able to work with 3 different generations of influencers for this 
campaign. Emma Grace and her Memama made their signature candy jars 
using the newest PEEPS varieties. 

One of our goals is to always make sure influencers are able to create content 
that is authentic to the brand while also staying true to themselves. We want 
their personalities on display to bring PEEPS to new audiences. 

Click to View Post

https://www.tiktok.com/@not.eg/video/7484051833812536607?lang=en
https://www.instagram.com/p/DHe-tPzM5aD/?hl=en
https://www.instagram.com/p/DHfAkTyMO3H/?hl=en


Response to this campaign was 
hugely positive

We analyzed 193 comments on 
influencer posts about the PEEPS 
For All Generation Campaign.

Initial segmentation was 
automated through artificial 
intelligence. Comment 
categorization was then confirmed 
or adjusted upon human review. 

• 98.96% (191) of comments 
were Positive

• 1.04% (2) were Neutral
• 0% (0) were Negative

This overwhelmingly positive 
sentiment suggests strong 
emotional resonance with 
content—likely due to nostalgic 
appeal, fun presentation, or flavor 
excitement.



People loved the custom PEEPS bomber jackets that influencers received! We received hundreds of comments from 
followers on their obsession over the box and all that was inside. This provided a great opportunity in the future to source 
custom merch to reward loyal fans through sweepstakes, surprise & delights, and other limited time deals.



PEEPS influencer content was featured on the April 13 
episode of CBS News “Sunday Morning”.

• CBS News' "Sunday Morning" typically attracts around 5M 
viewers per broadcast, consistently holding the top spot in 
Sunday morning news viewership. 

• To calculate the advertising value equivalent (AVE), CBS 
Sunday Morning ad rate is $75,000 per 30 seconds

• Also, the episode video was featured on the YouTube 
channel (1.7M subscribers)
o The video has 49K views
o 1.2K likes

• Also, the episode was featured on the Instagram channel 
(727K followers) 
o The video has 230K views
o 21K likes

https://youtu.be/skjVXENpn88?si=by5tUxa7SFk6M99g
https://www.instagram.com/p/DIZBFe5xAGT/
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