Award Entry: Y

SHORTY
AWARDS

Date: February 2026

Nominee:




g,UC

ELE\/ATED Executive Summary

CHECKING

UCCU formed a committee with the goal to provide the best checking account in the nation! Our mission
was to provide the best benefits while allowing people to have the account free with the least amount of
qualifying restrictions compared to other banks and credit unions. On February 1, 2024, UCCU launched
Elevated Checking!

UCCU partnered with Utah Jazz Center, Walker Kessler to showcase the “elevated” benefits inside of
Elevated Checking. The campaign was integrated into all print and digital channels and with an entire
organization focus, Elevated Checking has achieved success. One of the key factors was a collaboration
project between five organizations to make opening a new Elevated Checking account (or upgrading an
existing account easy). Our goal was to allow people to get Elevated Checking with instant access to the
benefits.

In summary, UCCU'’s previous checking account “Prime Checking” had 4,552 total account holders in the 5
years of the product’s existence. Since the launch of “Elevated Checking”, the product is helping over
30,000 people, which results in a 561.8% growth in its first year over our previous premier checking
account product! The focus is never the number, but rather the people that are better off financially.
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Why Walker Kessler?

UCCU wanted a celebrity endorsement to help break through the
noise in the marketplace, so we engaged Utah’s 77 NBA
basketball player Walker Kessler. The height difference in our
visual messaging between Walker Kessler and the actress
provides a comedic approach to emphasis the “elevated”
benefits of Elevated Checking.




Elevated Checking Background, Research and Development

The UCCU checking committee was charged with the goal to
provide our community with the best checking product in the nation!

The vision was clear, although daunting. We surveyed UCCU employees and members as well as reviewed
all competitor and large national financial institution checking accounts and developed UCCU’s Elevated
Checking based on the following criteria to be “best in class”:

1. Value of Benefits: we listed and compared all of the benefits other financial institutions provided with the goal to
improve upon what was currently being offered in the marketplace.

2. Make it easy for people to get the account for FREE: many institutions have a long list of confusing activities and
thresholds that would have to be monitored and met on a monthly basis. UCCU wanted it to be simple to understand
and easy to qualify. UCCU only requires (1) a $500 direct deposit (others are $1,000 or more), OR a combination of 15
debit/credit card swipes (others are 20), OR $1,500 ave daily checking account balance (others are up to $10,000).
Also, the technology behind making it quick and easy to sign up or upgrade to Elevated Checking as essential in the
scope of our new product offering.

Throughout this process we partnered with Lighthouse Research and Development® to facilitate multiple
focus groups with non-members to first learn what people want in a checking account.



https://go-lighthouse.com/

Elevated Checking Campaign Integration

When we say we hit all channels, we mean it. Here are some samples of the
integrated marketing campaign...

Billboard TV / Video Radio / Audio Bus Wraps

Elevated Checking with Walker UCCU only had four contractual hours with UCCU partnered with radio Full wraps on UTA buses were
Kessler was plastered on more Walker to create campaign assets. To maximize  jnfluencers: Tim Hughes & used to build awareness for
than 10 billboards along I-15 as time, we shot all commercials with stand ins and  Amanda Dickson from the “Utah’s Elevated Checking along the

did the post production in order to review and
be as prepared as possible for the actual shoot
with Walker. As a result, UCCU was able to get 5 .

) ) ~ The audio files were played on
commercials, 1 blooper reel, 1 radio spot, and still di i d od ﬁuccu
shots! Links to videos can be found in a radio, spotify, and podcasts. “
Subsequent slide. LOVE WHERE YOU BANK

well as on all of UCCU branches Morning News” program. Wasatch Front.

street digital displays.



https://www.youtube.com/watch?v=wBg2wiv3RdQ
https://www.youtube.com/watch?v=D21EVzWsOxY
https://www.youtube.com/watch?v=F__QvBKbCFk
https://www.youtube.com/watch?v=zPGrTwg20RQ
https://www.youtube.com/watch?v=8CCoF4Z48S4
https://www.youtube.com/watch?v=Rm-dQpNN-rY
https://www.dropbox.com/scl/fo/rx17pfbib5yxb9yjcw6sr/AH3AF37asqu2vYK4OZNzBws?rlkey=kjsfcuj4f9qzk02j1fmx8wohy&st=4hp65954&dl=0
https://www.dropbox.com/scl/fo/rx17pfbib5yxb9yjcw6sr/AH3AF37asqu2vYK4OZNzBws?rlkey=kjsfcuj4f9qzk02j1fmx8wohy&st=4hp65954&dl=0
https://www.dropbox.com/scl/fo/rx17pfbib5yxb9yjcw6sr/AH3AF37asqu2vYK4OZNzBws?rlkey=kjsfcuj4f9qzk02j1fmx8wohy&st=4hp65954&dl=0
https://www.dropbox.com/scl/fo/rx17pfbib5yxb9yjcw6sr/AH3AF37asqu2vYK4OZNzBws?rlkey=kjsfcuj4f9qzk02j1fmx8wohy&st=4hp65954&dl=0

Elevated Checking Campaign Integration (continued)

Email Onboarding & Automation Print Direct Mail Social Media
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Get more. A lot more. CHECKING #u
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Email campaigns and automated UCCU placed full page ads in UCCU published a magazine titled Using all Social Media channels
onboarding journeys were built various publications such as Utah “Smart Decisions Magazine” and and collaborating posts with
using Salesforce Marketing Cloud Valley Magazine, BusinessQ featured Walker Kessler and Walker Kessler increased the
to target members and Magazine, Hale Center Theater Elevated Checking. The magazine reach of the Elevated Checking
prospective members. The Playbill. etc. was mailed to 678,705 awareness.

primary internal list was UCCU households in Utah.

members who qualified for
Elevated Checking for free due to

their current engagement.
Cuccu

LOVE WHERE YOU BANK




Elevated Checking Campaign Integration (continued)

Member Communication In-Branch Website Digital & Google Ads

The credit union sent letters and A cutout of Walker Kessler were Landing pages with Elevated UCCU created display ads
emails to members to let them installed in all UCCU branch along with Checking were used to provide and targeted Google ads
know that their existing UCCU a signed Utah Jazz #24 Walker Kessler additional information and funnel with Elevated Checking only
Prime Checking account was Jersey. Anyone who opened an people to the account opening a few clicks away.

being upgraded to UCCU Elevated Checking account was portal.

Elevated Checking. entered to win a signed jersey that was

given away at the end of the Jazz
season. Every branch had their own
signed jersey so the winner was a local Click here to view ﬁ

UCCU

LOVE WHERE YOU BANK

person that uses that specific branch. high-resolution files



https://www.dropbox.com/scl/fo/sq1lka5w3229yt3eysu6b/AMagh_dBVcvPS9nmjCnzqzg?rlkey=sm4f5babcz91dv4i6mennmbpe&st=ca6mmqfh&dl=0
https://www.dropbox.com/scl/fo/sq1lka5w3229yt3eysu6b/AMagh_dBVcvPS9nmjCnzqzg?rlkey=sm4f5babcz91dv4i6mennmbpe&st=ca6mmqfh&dl=0
https://www.dropbox.com/scl/fo/sq1lka5w3229yt3eysu6b/AMagh_dBVcvPS9nmjCnzqzg?rlkey=sm4f5babcz91dv4i6mennmbpe&st=ca6mmqfh&dl=0
https://www.dropbox.com/scl/fo/sq1lka5w3229yt3eysu6b/AMagh_dBVcvPS9nmjCnzqzg?rlkey=sm4f5babcz91dv4i6mennmbpe&st=ca6mmqfh&dl=0

Elevated Checking Commercials with Walker Kessler
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Elevate Your Banking Experience

@

Note: the “Elevated Your Banking
Experience” was launched prior to the
launch of Elevated Checking and was
a teaser to the product.
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Introducing Elevated Checking
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Security Benefits with Elevated Checking
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This or That; UCCU's Elevated Checking
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Raise Your Credit Score
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https://www.youtube.com/watch?v=wBg2wiv3RdQ
https://www.youtube.com/watch?v=D21EVzWsOxY
https://www.youtube.com/watch?v=F__QvBKbCFk
https://www.youtube.com/watch?v=zPGrTwg20RQ
https://www.youtube.com/watch?v=8CCoF4Z48S4
https://www.youtube.com/watch?v=8CCoF4Z48S4
https://www.youtube.com/watch?v=8CCoF4Z48S4
https://www.youtube.com/watch?v=8CCoF4Z48S4
https://www.youtube.com/watch?v=wBg2wiv3RdQ
https://www.youtube.com/watch?v=wBg2wiv3RdQ
https://www.youtube.com/watch?v=wBg2wiv3RdQ
https://www.youtube.com/watch?v=D21EVzWsOxY
https://www.youtube.com/watch?v=D21EVzWsOxY
https://www.youtube.com/watch?v=D21EVzWsOxY
https://www.youtube.com/watch?v=F__QvBKbCFk
https://www.youtube.com/watch?v=F__QvBKbCFk
https://www.youtube.com/watch?v=F__QvBKbCFk
https://www.youtube.com/watch?v=zPGrTwg20RQ
https://www.youtube.com/watch?v=zPGrTwg20RQ
https://www.youtube.com/watch?v=zPGrTwg20RQ

Additional Video Spots with Walker & Elevated Checking

UCCU had a 30 minute “session”
with Walker Kessler in the
contract. We partnered with KSL
Sports Jeremy Johnson to help
people understand better
Elevated Checking and who is
Walker Kessler.

We decided to create an outtake
real of all of the video production
we had shot. It was viewed and
wildly popular on social media as
well as with Walker Kessler and

Scout. CUCCU



https://www.youtube.com/watch?v=Rm-dQpNN-rY
https://www.youtube.com/watch?v=7KtkHfIZ46o
https://www.youtube.com/watch?v=7KtkHfIZ46o
https://www.youtube.com/watch?v=7KtkHfIZ46o
https://www.youtube.com/watch?v=7KtkHfIZ46o
https://www.youtube.com/watch?v=Rm-dQpNN-rY
https://www.youtube.com/watch?v=Rm-dQpNN-rY
https://www.youtube.com/watch?v=Rm-dQpNN-rY

What’s all the hype with Elevated Checking?

Elevated Checking comes with more. A lot more! One of the objectives with Elevated
Checking was to reward members that do more with UCCU. We mixed and matched the
best products we could find and added additional financial discounts and benefits.

Lifestyle & Security Financial
enefits Benefits
We partnered with Econocheck® to UCCU wanted to reward members who use us as their
package the best lifestyle and security primary financial institution by giving them financial
benefits. benefits. These include 0.25% APR off their auto and RV

loans, credit card cash back boost, free ATMs, and more!

We also added an additional partner, SavvyMoney® to

give our members real-time access and alerts to their

credit score and history as well as other tools to improve
See all benefits on the next page. score and save them money.




Product Overview

Cucc

CLEVATED

CHECKING

Redeem and

manage your
benefits* right

from the app.

Elevated Checking
is FREE with any of the
following monthly actions:

$500+ DIRECT DEPOSIT
OR

15+ DEBIT/CREDIT CARD
TRANSACTIONS
OR

$1,500+ AVERAGE DAILY
CHECKING BALANCE

Or only $6 per month!*
(Automatically waived through age 25!)

Cuccu

LOVE WHERE YOU BANK

Get more. A lot more.

LIFESTYLE BENEFITS'

Cell Phone Protection

Up to $600 in repair or replacement coverage

per incident, max $1,000 per year.

Roadside Assistance

24/7 service for towing, flat tire, locked-out,

battery, etc

SECURITY BENEFITS?

Dark Web Monitoring

g Alerts you if your personal information is
exposed on the dark web

. aai e
Identity Monitoring

Active scanning of thousands of databases for
early detection of possible identity theft.

FINANCIAL BENEFITS®

Free ATMs Nationwide
™ At30,000+ Co-op ATM locations

(*]] 0.25% Loan Discount

On any new loan to UCCU: auto, recreational
vehicle, or personal

(1% Credit Card Cash Back Boost

Increase your UCCU VISA cash back payout
by 10%

uccu.com/Elevated

WALKER
KESSLER

UTAH
BASKETBALL
STAR

Q Telehealth

24/7 access to licensed health
professionals with zero copay.

(T Food & Fun Deals
Exclusive savings on travel,
entertainment, shopping, and
dining

Credit Monitoring
Alerts you about changes in your credit
report to protect against fraud and dispute
errors.

(Q) Identity Theft Resolution
Up to $10,000 in identity theft reimburse-
ment coverage with specialists to assist you

_A
% Credit Score Toolbox

Full credit report, credit score simulator,
and more.

ES) Overdraft Forgiveness

Two reimbursements per year (upon request).

o, Early Direct Deposit
Receive your paychecks into your account up
to two days early.

*See reverse
side for details.

MOST POPULAR e .
uccu Basic Checking El d Checking ] Elevated Plus Checking tivation, Terms
CHECKING $0/mo $6/mo (waivable) $10/mo (not waivable) At
OPTIONS Includes Elevated Checking benefits e

plus interest on checking.




The most advanced
and comprehensive

@ Elevated Checking
Benefits*

% Credit Score Toolbox

Notifications
& Alerts

]:@ Financial Tools
12

("> Mobile Deposit

@ CardApp

@ Francaitoos

&

®

Foancia

$1,776.88

Spending ncome

Download the
UCCU Mobile App

Product Overview

' AppStore

> Google Play

card purchase ransactions, or ) maintain an average dally balance of $1,500. Benefits are subject o

Assistance Service: The descriptions herein are summaries only and do not include allterms, conditior

mobile banking tools.

near you.

Subject to $6 monthly maintenance foo. Mambaors. 25 yoars of age and youngor wil not be chargod the maintenanca foo. Members ages 26 and oldar can waive the malntenance foe with any of the following monthly actions on the associated Elevated Chacking account (a) diract doposit of $500, or (5} 15 dabit andlor cradit
lange at any time and without notice. Benefits are available to per

authentication, registration, andlor activation. Benefits are not available 1o a *signer” on the account who is fiot an account owner or to businesses, clubs, tusts, organization
. and exclusions of the Benefits described. Please refer to the actual Guida to Benefit for complete detalls of coverage and exclusions. Coverage is provided through the company

Credit Score
TOOlbO)( Powered by SavwyMoney

« Real-time Credit Score & Report
« Credit Monitoring

Travel & Leisure

Online and mobile access to exclusive
discounts on travel, entertainment,
shopping and dining—from popular
chains to your local favorites.

WALKER
KESSLER
UTAH
BASKETBALL
STAR

Disneyland /™ cimemanic « Credit
© W 9
Simulator
@ @ jiffylube: PBudget’ - Error Dispute
A Portal
g Ui ol guo ST Credit Builde
i PaFa Jud clui « Credit Builder
T Loan Simulate Your
Credit Score
CREDIT SCORE st CiER
Telehealth' g °| A
24/7 access to board- ,( 753 \ o by
Rating: Good T

certified and licensed
doctors, mental health
therapists, counselors
and prescriptions with
zero co-pay for your
whole family!

a8 a28%

Score Change Credi Usage  New Aerts

Show Full Report

Cell Phone
Protection'

Up to $600 of
coverage per incident
(max $1,000 per year)
for common issues
like broken screens,
water damage, and
stolen devices.

Roadside
Assistance'

24/7 aid for any vehicle
you are in:
« Towing « Locked Out
- Battery « Fuel and Oil
« Flat Tire « Fluids

Up to $100 per incident (max two
incidents per 12-month period).

Learn about all the benefits at

Free ATMs uccu.com/Elevated

30,000+
Co-op ATM
Network

WUC

ELEATED

CHECKING

Search by location
to find Co-op ATMs

checking account owners) and ther joint account owners subject to the terms and conditions for the applicable Benefits. Some Benefits require
ndlor churches and their members, or schools and their employees/students. 1 Lifestyle Benefits: Celluiar Telephone Protection and Roadside

i the Guide to Beneft. Guide to
Avallable for the account hoider

adeposit of or guaranteed by the credit union or any credit union affiiate. Telehe:

Benefit can be found by accessing the Elevated Checking benefits portal ucey
and their Partner and up to

chidren aged 2 end older Tha i ot Fsurance. 2 Securiy Bemefitx: Regikratoyactivtion raculre, Avalable ia mbbe or web ony. 3 Financhl Benefa: Conciiors opply,Federal nsured by NCUA, Loam more ot ucc comElevated
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We built it,
but was It
successful?

Get more. 75» Alotmore. |




Corporate Wide Goal

133%
90 Day Corporate Goal: . 1?;3:)/724 of our
5,000 new Elevated 14,679 Goal!
Checking Accounts As of 5/30/24
12,966
As of 4/30/24 5000 100%
10,500 4500 o
Goal: 5’000 As of 3/31/24 4000 e
3500 ’
Final: 6,647 30000
2500 50%
1,647 accounts or ?ggg _
133% beyond our goal MARCH APRIL MAY JUNE 1000 25%
GOAL 15,500




30,000 BHAG (Big Hairy Audacious Goal)

After reaching our 5,000 new account goal, we decided to work towards a BHAG of 30,000 Elevated
Checking Accounts in the first year of product launch. To do this, we needed to average 2,150 new accounts

per month or 71 accounts per day!

New UCCU Elevated Checking Accounts (1st year of product launch)

40,000

30,127
27,911
-@

30,000
24504 _—"

20,982 22,076
19,167

1]
S 20,000 17,147 GOAL
3 14,679
é’ By 1/31/2025
3
F 10,000
4,000
0
A A & Q > & ) o & & & &
N 0@0 @é ¥ N ¥ & & o&o c‘:‘v e}éo e‘é)
W@ oS o & &
= < Q

Product Launch: February 1, 2024 / Product First Year: January 31, 2025

NOTE: In July there was a decline in new
Elevated Checking accounts as UCCU
marketing efforts changed to focus on
mortgage and home equity loan products
during that time period. On October 1
marketing added Elevated Checking
back to the campaign mix resulting in the
130.2% increase from September to
October and put the credit union back on
track to reach our BHAG of 30,000
Elevated Checking Accounts!

Cuccu

LOVE WHERE YOU BANK




Primary Target Audience

Gen Z, and specifically ages 18 to 25 was the primary target audience for Elevated

Checking. The credit union focused on engaging existing Gen Z members and
attracting new.

New Gen Z (Ages 18-25) Elevated Checking Accounts (First
12 Months of Product Launch)

6,000

4,000

2,000

5, 009

Feb 24 Mar 24 Apr24 May 24 Jun 24 Jul 24 Aug 24 Sep 24 Oct 24 Nov 24 Dec 24 Jan 25 NeW Gen Z 18 25 Elevated
Checking Accounts!

0




UCCU'’s Premier Checking

UCCU Elevated Checking

FEB 1, 2024

Elevated New.

Account History

UCCU’s Elevated
Checking replaced
UCCU’s Prime
Checking on Feb 1,
2024.

The impact and growth
in the product
innovation is clear.

440.3%

Growth

Accounts-

51.30%

NEW
ACCOUNTS

People who opened a
new checking account
and selected either
Prime or Elevated
(based on when they
opened the account)

BLUE
CHART

UPGRADED
ACCOUNTS

People who had
UCCUr’s basic checking
and elected either
Prime or Elevated
(based on when they
upgraded)

GREEN
CHART

Prime New-
e 14.14%

60%

84.58%
(Be1o%]
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84.00%
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16.24%

17.52%

CEHEEEEEEREEE

Dec Jan Feb Mar Apr May Jun Jul g Sep Oct Nov Dec Jan
2022 2023 2023 2023 2023 2023 2023 2023 2023 2023 2023 2023 2023 2024
169 173 165 200 175 199 231 215 265 192 190 208 195 307

927 1,080 851 1,109 969 1,116 1,340 1,129 1,729 983 893 953 918 954

14.70%

M Elevated Checking
W Basic Checking
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Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan
2024 2024 2024 2024 2024 2024 2024 2024 2024 2024 2024 2025

479 471 502 566 696 836 1,117 539 535 501 494 531
685 617 614 662 764 743 691 522 550 468 521 616
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12 18 30 144

3,499 1,797 1,736 1,519 1,683 1,149 1,119 1,091 1,816 1,577 1,069 1,570



Business Impact of Elevated Checking

One of the main business impacts of Elevated Checking was an increase in Debit

and also Credit Card interchange income.

2024 Total Debit Interchange- Actual vs Goal

$14,000,000
$12,000,000
$10,000,000 /
$8,000,000 /
$6,000,000 /
$4,000,000 /
$2,000,000 ./,W/
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Basic Checking Debit Card Swipes per Month: 16.3
Elevated Checking Debit Card Swipes per Month: 29.2

$4,500,000
$4,000,000
$3,500,000
$3,000,000
$2,500,000
$2,000,000
$1,500,000
$1,000,000

$500,000

$-

2024 CC Interchange Income- Actual vs Goal
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—> 791%

increase in debit
card usage
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Revenue

$278 Net Income Per Account
$5.8M Portfolio Income

As a credit union, UCCU does not have stockholders.
All members are owners of the credit union and profits
flow back to the owners in the forms of lower loan
rates, higher deposit yields, and better technology to
serve our members.




Technology innovation is what made

Elevated Checking a success!

Making it easy for someone to open an Elevated Checking
account, especially our primary targeted audience (Gen Z ages
18-25) and for our members to be able to upgrade with a click of
a button required a lot of collaboration with technology partners.
UCCU, Q2, Econocheck, Trabian, and Fiserv DNA.

UCCU finalized the technology plan and selected all vendors
necessary to make this happen back in 2023 and began an
aggressive project development timeline. At launch (Feb. 1, 2024)
non-members were able to open an Elevated Checking account
online and current UCCU members could upgrade to Elevated
Checking with a click of a button - all without the intervention of a
person to manually assist members.

Cuccu

LOVE W

Q2

C Econocheck

@

TRABIAN

fiserv.




Who is

UCCU

and what
drives us.




Who is UCCU?

UCCU currently has branches in Salt Lake, Utah,
Wasatch, and Juab Counties. In April of 2024
UCCU received approval to expand our
products and services to offer them to anyone
in the nation! We believe that if people bank
with UCCU, that they will be better off
financially.

All credit union’s are not-for-profit financial
institutions. Not all credit unions act accordingly,
but at UCCU it’s different. UCCU’s promise is for
people not to like, or tolerate their banking, but
to love it!




“Out of all of the credit unions that were
pursuing TransWest to merge with them, UCCU
was the only credit union in Utah that still acts
and feels like a credit union! We look forward
to joining forces on January 1, 2025.

1" TransWest Steven Pratt
CREDIT UNION President/CEO

TransWest Credit Union

Click for more information about the UCCU and TransWest Credit Union merger.



https://www.uccu.com/transwest/

UCCU saved
Our members

last year!

Here are some examples of
how much our members
save and earn when
compared to the average

e rates of banks in Utah.**

*Source: Datatrac Great Rate Award in partnership with America’s Credit Unions. **Rates and yields quotes as of 5/6/24.

As a not-for-profit financial institution
dedicated to helping our members save
money, UCCU is honored to once again
receive the Datatrac Great Rate Award®!

Datatrac® certifies that deposit and loan rates offered
by UCCU outperform the market average for
comparable products and terms to the tune of
$45,000,000 in 2023.*

ﬂ UCCU: 8.24% APR*

HOME
EQUITY

- UCCU: 12.00% APR*

UTAH AVG: 15.40% APR*

CREDIT
CARDS

AVERAGE YEARLY SAVINGS: $1,991 AVERAGE YEARLY SAVINGS: $510

. UCCU: 674% APR*
LJ

UTAH AVG: 741% APR*
AVERAGE YEARLY SAVINGS: $126

“ UCCU: 5.25% APY*
.l

UTAH AVG: 3.69% APY*
EARN UP TO 42% MORE

SAVINGS

TO
I.OAN s CERTS

Cuccu


https://www.datatrac.net/greatRateAward.aspx#:~:text=A%20Datatrac%20Great%20Rate%20Award%20is%20granted%20if%20a%20financial,market%20average%20for%20comparable%20terms.

TEAM

UCCU
ASSIST

UCCU believes you
should Love Where You
Bank, but also Love
Where You Live!

UCCU Assist is a
program built to
provide community
support and
involvement.




Thank youl!

CONTACTS:

Kevin Banks
VP Marketing
(801) 616-1421

kevinb@uccu.com

Faith Miller

Marketing Office Assistant
(801) 223-7777
faithmi@uccu.com
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